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RETAILING
Cengage Learning Full-color, completely current, and packed with practical applications, the Eighth Edition of RETAILING puts students
on the inside track to success in the fast-moving retail industry. RETAILING is written by a seasoned author team whose expertise
informs every page and whose innovative approach has earned this market-leading text endorsement by the National Retailing
Federation. While others may focus on lackluster descriptions of retailers and their most mundane tasks, Dunne, Lusch, and Carver
bring retailing to life, covering the latest developments in the ﬁeld and detailing behind-the-scenes stories in a conversational style
enlivened by full-color pictures and illustrations. RETAILING emphasizes the impact of technology and the Internet, as well as giving
solid coverage to international topics and issues unique to service providers. The text also includes a thorough, integrated study guide
with review questions, writing and speaking exercises, cases covering diverse retail operations, a computer spreadsheet case, and
more. In addition, Planning Your Own Retail Business exercises focus on problems small business managers and owners face in day-today operations, helping students appreciate the ﬁnancial impact of retail decisions. This engaging, reader-friendly text vividly
illustrates how fun, exciting, challenging, and rewarding a career in retailing can be, even while helping students hone their skills and
creativity to stay ahead of the competition and navigate an ever-changing economic environment. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
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RETAILING
Cengage Learning Full-color, completely current, and packed with practical applications, the Eighth Edition of RETAILING puts students
on the inside track to success in the fast-moving retail industry. RETAILING is written by a seasoned author team whose expertise
informs every page and whose innovative approach has earned this market-leading text endorsement by the National Retailing
Federation. While others may focus on lackluster descriptions of retailers and their most mundane tasks, Dunne, Lusch, and Carver
bring retailing to life, covering the latest developments in the ﬁeld and detailing behind-the-scenes stories in a conversational style
enlivened by full-color pictures and illustrations. RETAILING emphasizes the impact of technology and the Internet, as well as giving
solid coverage to international topics and issues unique to service providers. The text also includes a thorough, integrated study guide
with review questions, writing and speaking exercises, cases covering diverse retail operations, a computer spreadsheet case, and
more. In addition, Planning Your Own Retail Business exercises focus on problems small business managers and owners face in day-today operations, helping students appreciate the ﬁnancial impact of retail decisions. This engaging, reader-friendly text vividly
illustrates how fun, exciting, challenging, and rewarding a career in retailing can be, even while helping students hone their skills and
creativity to stay ahead of the competition and navigate an ever-changing economic environment. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.

E-RETAIL ZERO FRICTION IN A DIGITAL UNIVERSE
First Edition Design Pub. A review of E-Retail and the changes the digital universe are making to our life, industry, retail possibilities. A
world where the barriers to buying, selling and creating products online are gone for everyone. Read the story of - How It All Began,
The World is Flat, Is the Big Box Really Dead, The Entrepreneurial Revival, Customers Wear the Crown, The Global Consumer, and
much more. Keywords: E-Retail, Digital, Wal-Mart, Internet, individual

HANDBOOK OF RESEARCH ON RETAILING TECHNIQUES FOR OPTIMAL CONSUMER ENGAGEMENT AND
EXPERIENCES
IGI Global In the world of economics and business, engaging with loyal customers while also seeking out new, potential customers is a
must. With the recent advancements of social media technology, these operations have increased the need for more developed
methods to mesh consumer-business relationships and retention. The Handbook of Research on Retailing Techniques for Optimal
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Consumer Engagement and Experiences is a thought-provoking reference source that provides vital insight into the application of
present-day customer relationship management within the retail industry. While highlighting topics such as digital communication, eretailing, and social media marketing, this publication explores in-depth merchandiser knowledge as well as the methods behind
positive retailer-consumer relationships. This book is ideally designed for managers, executives, CEOs, sales professionals, marketers,
advertisers, brand managers, retail experts, academicians, researchers, and students.

PROCEEDINGS OF THE XV INTERNATIONAL SYMPOSIUM SYMORG 2016
RESHAPING THE FUTURE THROUGH SUSTAINABLE BUSINESS DEVELOPMENT AND ENTEPRENEURSHIP
University of Belgrade, Faculty of Organizational Sciences

BEYOND DESIGN
THE SYNERGY OF APPAREL PRODUCT DEVELOPMENT
Bloomsbury Publishing USA This informative, full-color text takes students step-by-step through the decision-making involved in the
pre-production processes of apparel product development---planning, forecasting, fabricating, line development, technical design,
pricing, sourcing, and distribution. It demonstrates how these processes must be coordinated to get the right product to market, when
consumers want it, and at a price they are willing to pay. The 4th Edition has been edited around a new metastructure to maximize
student learning. It continues to build on the themes of sustainability, business ethics, and the impact of fast fashion and social media
while seeking to address opportunities for both large and small companies, and entrepreneurs. The text advances its discussion of
how new technologies continue to shorten the product development calendar. Chapters have been updated to include current
examples, updated charts and graphs, and more case studies. There are updated references to contemporary developments with
examples relevant to today's student. New to this Edition · Includes international examples and case studies that address the eﬀects
of globalization · Advances the discussion of the pros and cons of fast fashion vs. slow fashion · Revised, easier-to-read charts and
graphs and 30% new color photographs · Thoroughly revised Chapters 12 (Sourcing) and 13 (Costing and Pricing) updated with most
recent info on trade laws, changes in sourcing criteria and wages in international sourcing countries Beyond Design STUDIO · Study
smarter with self-quizzes featuring scored results and personalized study tips · Review concepts with ﬂashcards of essential
vocabulary · Watch videos that bring chapter concepts to life PLEASE NOTE: Purchasing or renting this ISBN does not include access to
the STUDIO resources that accompany this text. To receive free access to the STUDIO content with new copies of this book, please
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refer to the book + STUDIO access card bundle ISBN 9781501315480. STUDIO Instant Access can also be purchased or rented
separately on BloomsburyFashionCentral.com.

HOW TO START AND RUN YOUR OWN RETAIL BUSINESS
EXPERT ADVICE FROM A LEADING BUSINESS CONSULTANT AND ENTREPRENEUR
Citadel Press This is a careful step by step guide to small,business ownership.,.

PRINCIPLES OF RETAILING
Routledge Retailing is one of the biggest and most important sectors in today's economy. Graduates who are seeking a career in the
sector will therefore require a solid knowledge of its core principles. The Principles of Retailing Second Edition is a topical, engaging
and authoritative update of a hugely successful textbook by three leading experts in retail management designed to be a digestible
introduction to retailing for management and marketing students. The previous edition was praised for the quality of its coverage, the
clarity of its style and the strength of its sections on operation and supply chain issues such as buying and logistics, which are often
neglected by other texts. This new edition has been comprehensively reworked in response to the rapid changes to the industry,
including the growth of online retail and the subsequent decline of physical retail space and new technologies that improve customer
experience and help track consumer behaviour. It also builds upon the authors' research over the last decade with new chapters on
oﬀshore sourcing and CSR and product management in addition to considerable revisions to existing chapters to highlight changes in
online retailing and e-tail logistics, retail branding, retail security, internationalisation and the fashion supply chain. This edition will
also be supported by a collection of online teaching materials to help tutors spend less time preparing and more time teaching.

STRATEGIC RETAIL MANAGEMENT
TEXT AND INTERNATIONAL CASES
Springer This book is devoted to the dynamic development of retailing. The focus is on various strategy concepts adopted by retailing
companies and their implementation in practice. This is not a traditional textbook or collection of case studies; it aims to demonstrate
the complex and manifold questions of retail management in the form of twenty lessons, where each lesson provides a thematic
overview of key issues and illustrates them via a comprehensive case study. The examples are all internationally known retail
companies, to facilitate an understanding of what is involved in strategic retail management and illustrate best practices. In the third
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edition, all chapters were revised and updated. Two new chapters were added to treat topics like corporate social responsibility as
well as marketing communication. All case studies were replaced by new ones to reﬂect the most recent developments. Well-known
retail companies from diﬀerent countries, like Tesco, Zalando, Hugo Boss, Carrefour, Amazon, Otto Group, are now used to illustrate
particular aspects of retail management.

WINNING IN SERVICE MARKETS
SUCCESS THROUGH PEOPLE, TECHNOLOGY AND STRATEGY
World Scientiﬁc Winning in Service Markets: Success through People, Technology, and Strategy is the ﬁrst practitioner book in the
market to cover the key aspects of services marketing and management based on sound academic evidence and knowledge. Derived
from the globally leading textbook for Services Marketing by the same author, this book oﬀers a comprehensive overview of extant
knowledge on the topic. Accessible and practical, Winning in Service Markets bridges the gap between cutting-edge academic
research and industry practitioners, and features best practices and latest trends on services marketing and management from
around the world.

RETAIL STORE MANAGEMENT
Book Rivers

INTRODUCTION TO RETAILING
Cengage Learning Full-color, completely current, and packed with real-world cases and practical applications, this market-leading text
brings retailing to life, vividly illustrating how fun, exciting, challenging, and rewarding a career in retailing can be, while helping you
hone your skills and creativity to prepare for success in the fast-moving retail industry

RETAILING ДЛЯ РУССКОГОВОРЯЩИХ
Litres Перед вами книга о базовых принципах современного торгового бизнеса. Максим Тверской – предприниматель с
тридцатилетним стажем и двадцатилетним опытом работы в ритейле – делится с читателями своими взглядами на торговлю
как на единую систему.Предложенная методология подойдет как для небольшого офлайн- или онлайн-магазина, так и для
омниканального оператора. Теоретические основы и практические кейсы готовы к ежедневному применению.Важной частью
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издания является глава о современном состоянии категорийного менеджмента. Впервые в России публикуется развернутое
описание применения метода DPP (Direct Product Proﬁtability – прямая прибыльность товара), включающее как теоретические
основы, так и примеры его использования в управлении десятками тысяч товарных единиц.Книга адресована
предпринимателям, владельцам бизнесов любого размера и сфер, руководителям и сотрудникам торговых компаний сферы
услуг, студентам экономических специальностей, а также поставщикам товаров и услуг для ритейла.

CREATING POWERFUL BRANDS
Routledge This book summarises the latest thinking and best practice in the domain of branding All new real marketing campaigns
show how branding theories are implemented in practice Brought right up to date with a clear European and UK focus

ADVERTISING, PROMOTION & SUPPLEMENTAL ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS
This text fully integrates all aspects of marketing communication, providing a thorough treatment of sales promotion, point of
purchase communications and advertising media selection.

CONSUMER ECONOMICS
ISSUES AND BEHAVIORS
Routledge From identity theft to product recalls, from what we once thought of as unshakeable institutions to increasing concerns
about sustainability, consumer issues are an integral part of modern life. This fully updated third edition of Consumer Economics oﬀers
students an accessible and thorough guide to the concerns surrounding the modern consumer and brings to light the repercussions of
making uninformed decisions in today’s economy. This deﬁnitive textbook introduces students to these potential issues and covers
other key topics including consumer behavior, personal ﬁnance, legal rights and responsibilities, as well as marketing and advertising.
Combining theory and practice, students are introduced to both the fundamentals of consumer economics and how to become betterinformed consumers themselves. Highlights in this new edition include: New Critical Thinking Projects feature to encourage students
to develop their critical thinking skills through analysing consumer issues. Expanded coverage of social media and the impact of social
inﬂuence on consumers. Revised Consumer Alerts: practical advice and guidance for students to make smart consumer decisions. A
new Companion Website with a range of presentation materials and exercises related to each chapter. Fully updated throughout, this
textbook is suitable for students studying consumer sciences – what works, what doesn’t, and how consumers are changing.
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MARKETING RESEARCH
METHODOLOGICAL FOUNDATIONS
South Western Educational Publishing Do you know the six stages of successful marketing research? Find out with MARKETING
RESEARCH: METHODOLOGICAL FOUNDATIONS. Inside you'll learn about all stages, plus how to make them work for you in real-world
situations. This textbook continues to be the market leader because of its balanced coverage and its easy-to-understand presentation.
Get a solid foundation in class and preparation for the future.

LEADERSHIP IN ORGANIZATIONS
This book is about leadership in organizations. The primary focus is on managerial leadership, as opposed to parliamentary leadership,
leadership of social movements, or informal leadership in peer groups. The book presents a broad survey of theory and research on
leadership in formal organizations. The topic of leadership eﬀectiveness is of special interest.

MARKETING INFORMATION
A PROFESSIONAL REFERENCE GUIDE
Georgia State University Press

BOOKS IN PRINT
MARKETING STRATEGY
A GLOBAL PERSPECTIVE
Holt Rinehart & Winston This text introduces strategic applications, global strategy, and emerging perspectives in an approach that
captures the challenges of marketing strategy. It is designed to help students integrate the 4 Ps of marketing in a broader framework
with strategic application in addressing global strategy. It features cases from varied industries, and further highlights a cross-section
of organization and consumer goods organizations.
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MARKETING
BEST PRACTICES
South Western Educational Publishing The Student CD-ROM is an interactive, multimedia supplement. It puts chapter concepts and
issues into action, driving home text topics with its full-color ads, ﬁgures, graphs, and other text material, video clips, and outside
material. In addition, a skeletal marketing plan is included.

HUMAN DYNAMICS RESEARCH IN SMART AND CONNECTED COMMUNITIES
Springer This book addresses how accelerating advances in information and communication technology, mobile technology, and
location-aware technology have fundamentally changed the ways how social, political, economic and transportation systems work in
today’s globally connected world. It delivers on many exciting research questions related to human dynamics at both disaggregate
and aggregate levels that attract the attention of researchers from a wide range of disciplines. Human Dynamics Research involves
theoretical perspectives, space-time analytics, modeling human dynamics, urban analytics, social media and big data, travel
dynamics, privacy issues, development of smart cities, and problems and prospects of human dynamics research. This book includes
contributions on theoretical, technical, or application aspects of human dynamics research from diﬀerent disciplines. Appealing to
researchers, scholars and students across a wide range of topics and disciplines including: urban studies, space-time, mobility and the
internet, social media, big data, behavioral geography and spatio-temporal-network visualization, this book oﬀers a glimpse at the
cutting edge of research on human dynamics.

SOCIAL COMMERCE
CONSUMER BEHAVIOUR IN ONLINE ENVIRONMENTS
Springer This timely edited collection oﬀers a multidisciplinary perspective on social commerce, a phenomenon that has gained
increasing interest over the last 8 years. Investigating how social media can be used to generate value for brands beyond customer
relationship purposes, the skilled authors explore how social media users co-create value for businesses, inﬂuence other consumers
and generate electronic word-of-mouth (eWOM). Providing insights from practitioners and academics, this book goes further than
simply exploring e-commerce and social media, and addresses the real relevance of social commerce in today’s business landscape.
With a selection of contemporary case studies and a Foreword written by Inthefrow’s creator, Victoria Magrath, Social Commerce will
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be an engaging read for those studying consumer behaviour, online marketing, and e-commerce.

ADVERTISING CAMPAIGN STRATEGY
A GUIDE TO MARKETING COMMUNICATION PLANS
South Western Educational Publishing This leading text not only illustrates what eﬀective advertising campaigns are, but also
demonstrates how to successfully execute them. A comprehensive and detailed campaign guide is outlined to take students step-bystep through the advertising process. Nine out of the top 10 Advertising and Journalism schools in the US use Parente's Advertising
Campaign Strategy.

INTRODUCTION TO BUSINESS
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed
explanations in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of current business examples from a range of industries and geographic locations,
which feature a variety of individuals. The outcome is a balanced approach to the theory and application of business concepts, with
attention to the knowledge and skills necessary for student success in this course and beyond.

SERVICE MANAGEMENT
THE NEW PARADIGM IN RETAILING
Springer Science & Business Media “Great retailers are great at service. No exceptions. This book oﬀers a wealth of insight into
delivering excellent retail service.” ---Leonard L. Berry, Distinguished Professor of Marketing, N.B Zale Chair in Retailing and Market
Leadership, Mays Business School, Texas A&M University "With a growing understanding of service as a phenomenon and perspective
of business and marketing, retailers are increasingly seeing the need to transform from distribution of products to service providers.
This book includes considerable insight regarding the importance of the service perspective and how it can be implemented in
retailing." --Christian Grönroos, Professor of Service and Relationship Marketing, CERS Centre for Relationship Marketing and Service
Management, Hanken School of Economics, Finland "Consisting of chapters written by leading scholars in service management and
retailing from around the world, this comprehensive book oﬀers rich insights for how retailers can excel and achieve sustainable
competitive advantage by invoking and implementing service management principles. This enlightening book is a valuable resource
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for students, researchers and practitioners with an interest in retailing." --A. "Parsu" Parasuraman, Professor of Marketing & The James
W. McLamore Chair, School of Business Administration, University of Miami Coral Gables, Florida "Service excellence and service
innovation are critical for success in today’s competitive retail marketplace. Service Management: The New Paradigm in Retailing
provides a contemporary and transformative lens for accomplishing these essential goals." --Mary Jo Bitner, Professor, Director Center
for Services Leadership, W.P. Carey School of Business, Arizona State University

AMERICAN BOOK PUBLISHING RECORD
BPR ANNUAL CUMULATIVE
THE BOOK OF PAYMENTS
HISTORICAL AND CONTEMPORARY VIEWS ON THE CASHLESS SOCIETY
Springer This book examines the nature of retail ﬁnancial transaction infrastructures. Contributions assume a long-term outlook in
their exploration of the key ﬁnancial processes and systems that support a global transition to a cashless economy. The volume oﬀers
both modern and historic accounts that demonstrate the constantly changing role of payment instruments. It brings together diﬀerent
theoretical approaches to the study, re-examining and forecasting changes in retail payment systems. Chapters explore a global
transition to a cashless society and contemplate future alternatives to cash, cheques and plastic, featuring the perspectives of
academics from diﬀerent disciplines in conversation and industry participants from six continents. Readers are invited to discover the
innovation in payment systems and how it co-evolves with changes in society and organisations through personal, corporate and
governmental processes.

CUSTOMER BEHAVIOR
CONSUMER BEHAVIOR AND BEYOND
South Western Educational Publishing This is a book about the behaviour of customers around the world. Comprehensive in its
coverage and managerial in its focus, the book dwells on the traditional issues in the ﬁeld, and then extends them to emerging topics.
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AMERICA IN THE BRITISH IMAGINATION
1945 TO THE PRESENT
Springer How was American culture disseminated into Britain? Why did many British citizens embrace American customs? And what
picture did they form of American society and politics? This engaging and wide-ranging history explores these and other questions
about the U.S.'s cultural and political inﬂuence on British society in the post-World War II period.

RETAIL MANAGEMENT (4TH EDITION)
Fourth Revised & Enlarged Edition THE NEW EDITION of this book provides in-depth and enriched insights into all the functional areas
of Retail Management. It comprehensively blends the global and Indian retailing scenarios and the trends and growth prospects for
the retail industry in India. It explores the subject extensively – from basic retail topics like location planning and store planning to the
current-age global themes like multichannel retailing and international retailing – along with appropriate illustrations and cases. While
elucidating retail store operating principles vividly, it also underscores the signiﬁcance of the impact of technology & automation in
today’s retailing. The book will serve as a suitable text for students specializing in retailing and as valuable reference for working
professionals in this sector. Key Features — Provides distinct perspectives on both retailing in India and in international markets —
Treats in detail the buying & merchandising section with separate chapters on merchandise planning, buying, category management,
private labels and pricing — Comprises 29 chapters under 5 major sections and includes topics on international retailing, multichannel
retailing, rural retailing, consumer behaviour, legal issues, etc. — Discusses Indian case studies and examples among the global ones,
for an easier understanding of the subject — Presents updates on recent retail concepts and initiatives practiced in retail organizations

GLOBAL FOOD VALUE CHAINS AND COMPETITION LAW
Cambridge University Press The food industry is a notoriously complex economic sector that has not received the attention it deserves
within legal scholarship. Production and distribution of food is complex because of its polycentric character (as it operates at the
intersection of diﬀerent public policies) and its dynamic evolution and transformation in the last few decades (from technological and
governance perspectives). This volume introduces the global value chain approach as a useful way to analyse competition law and
applies it to the operations of food chains and the challenges of their regulation. Together, the chapters not only provide a
comprehensive mapping of a vast comparative ﬁeld, but also shed light on the intricacies of the various policies and legal ﬁelds in
operation. The book oﬀers a conceptual and theoretical framework for competition authorities, companies and academics, and ﬁlls a
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massive gap in the competition policy literature dealing with global value chains and food.

MARKETING CHANNELS
A MANAGEMENT VIEW
South Western Educational Publishing Textbook on marketing

RETAIL MARKETING MANAGEMENT
PRINCIPLES AND PRACTICE
Pearson Higher Ed The unique approach of Retail Marketing combines theory with current retail concepts and international examples.
It starts by looking at the nature of retailing as an activity and then introduces retail marketing, followed by a discussion of consumer
behaviour, the retail marketing mix, and other important issues such as location strategies, branding, the application of IT and ethics.
The author takes an integrated approach to explaining the process of internationalisation which is reinforced by a wealth of
international examples. The book is ideal for undergraduate and postgraduate students taking courses in retail marketing as well as
those studying for marketing and business degrees where retail marketing is a core module. The full text downloaded to your
computer With eBooks you can: search for key concepts, words and phrases make highlights and notes as you study share your notes
with friends eBooks are downloaded to your computer and accessible either oﬄine through the Bookshelf (available as a free
download), available online and also via the iPad and Android apps. Upon purchase, you'll gain instant access to this eBook. Time limit
The eBooks products do not have an expiry date. You will continue to access your digital ebook products whilst you have your
Bookshelf installed.

STRATEGIC LATENCY UNLEASHED
THE ROLE OF TECHNOLOGY IN A REVISIONIST GLOBAL ORDER AND THE IMPLICATIONS FOR SPECIAL
OPERATIONS FORCES
The world is being transformed physically and politically. Technology is the handmaiden of much of this change. But since the current
sweep of global change is transforming the face of warfare, Special Operations Forces (SOF) must adapt to these circumstances.
Fortunately, adaptation is in the SOF DNA. This book examines the changes aﬀecting SOF and oﬀers possible solutions to the
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complexities that are challenging many long-held assumptions. The chapters explore what has changed, what stays the same, and
what it all means for U.S. SOF. The authors are a mix of leading experts in technology, business, policy, intelligence, and geopolitics,
partnered with experienced special operators who either cowrote the chapters or reviewed them to ensure accuracy and relevance for
SOF. Our goal is to provide insights into the changes around us and generate ideas about how SOF can adapt and succeed in the
emerging operational environment.

THE ART OF STRUCTURING
BRIDGING THE GAP BETWEEN INFORMATION SYSTEMS RESEARCH AND PRACTICE
Springer Structuring, or, as it is referred to in the title of this book, the art of structuring, is one of the core elements in the discipline
of Information Systems. While the world is becoming increasingly complex, and a growing number of disciplines are evolving to help
make it a better place, structure is what is needed in order to understand and combine the various perspectives and approaches
involved. Structure is the essential component that allows us to bridge the gaps between these diﬀerent worlds, and oﬀers a medium
for communication and exchange. The contributions in this book build these bridges, which are vital in order to communicate between
diﬀerent worlds of thought and methodology – be it between Information Systems (IS) research and practice, or between IS research
and other research disciplines. They describe how structuring can be and should be done so as to foster communication and
collaboration. The topics covered reﬂect various layers of structure that can serve as bridges: models, processes, data, organizations,
and technologies. In turn, these aspects are complemented by visionary outlooks on how structure inﬂuences the ﬁeld.

PERSPECTIVES IN URBAN ECOLOGY
ECOSYSTEMS AND INTERACTIONS BETWEEN HUMANS AND NATURE IN THE METROPOLIS OF BERLIN
Springer Science & Business Media This book gives an interdisciplinary overview on urban ecology. Basic understanding of urban
nature development and its social reception are discussed for the European Metropolitan Area of Berlin. Furthermore, we investigate
speciﬁc consequences for the environment, nature and the quality of life for city dwellers due to profound changes such as climate
change and the demographic and economic developments associated with the phenomena of shrinking cities. Actual problems of
urban ecology should be discussed not only in terms of natural dimensions such as atmosphere, biosphere, pedosphere and
hydrosphere but also in terms of social and cultural dimensions such as urban planning, residence and recreation, traﬃc and mobility
and economic values. Our research ﬁndings focus on streets, new urban landscapes, intermediate use of brown ﬁelds and the
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relationships between urban nature and the well-being of city dwellers. Finally, the book provides a contribution to the international
discussion on urban ecology.

PROCEEDINGS OF FIRST INTERNATIONAL CONFERENCE ON INFORMATION AND COMMUNICATION TECHNOLOGY
FOR INTELLIGENT SYSTEMS: VOLUME 2
Springer This volume contains 60 papers presented at ICTIS 2015: International Conference on Information and Communication
Technology for Intelligent Systems. The conference was held during 28th and 29th November, 2015, Ahmedabad, India and organized
communally by Venus International College of Technology, Association of Computer Machinery, Ahmedabad Chapter and Supported by
Computer Society of India Division IV – Communication and Division V – Education and Research. This volume contains papers mainly
focused on ICT and its application for Intelligent Computing, Cloud Storage, Data Mining, Image Processing and Software Analysis etc.

AGRIBUSINESS FOR AFRICA'S PROSPERITY
United Nations Publications In recent years, a renewed focus on agriculture has been evident in policy and development agendas for
the African continent, yet little knowledge has been generated on the interlinkages of production, agroindustry and markets, as well
as the potentials and challenges for developing these. This publication analyzes the challenges, the potential and opportunities of
African agribusiness in the current period of dramatic changes in global agro-industrial markets, and builds a case for agribusiness
development as a path to Africa's prosperity. Written by international experts, from agribusiness practitioners, to academic experts
and UN technical agencies, this volume ﬁlls what the United Nations Industrial Development Organization perceived as a signiﬁcant
gap in knowledge concerning these issues.
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