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The Ownership of the News
Report
The Stationery Oﬃce This report examines the impact that media ownership can have on the news and the eﬀect of consolidation on the newspaper, television and radio industries.
The newspaper industry is facing severe problems as readership levels fall; young people turn to other sources of news; and advertising moves to the internet. Newspaper
companies are having to make savings and this is having a particular impact on investment in news gathering and investigative journalism. In television news the same trends are
evident. Most news programmes have smaller audiences than they had ten years ago; younger people in particular are watching less television news; commercial television channels
are losing advertising revenue to the internet. New media, in particular the internet, are having a major impact on the way news is produced and consumed, but the traditional
forms of news are likely to be the most popular sources of news for the foreseeable future. The proliferation of news sources has not been matched by a corresponding expansion in
professional and investigative journalism. Owners can and do inﬂuence the news in a variety of ways. They are in a position to have signiﬁcant political impact. The consolidation of
media ownership adds to the risk of disproportionate inﬂuence. The Committee recommends reform of the public interest test criteria for newspaper mergers and also believes that
reforming cross-media ownership restrictions on regional and local newspaper and radio mergers is necessary. The Committee does not consider changes in ownership regulation
and competition law to be enough if the aim is to ensure a range of voices and high quality news. The public service broadcasting system in the United Kingdom provides an
invaluable news service for the citizen and it is crucial that the contribution of all the public service broadcasters is maintained.

The Digital Hand
Volume II: How Computers Changed the Work of American Financial,
Telecommunications, Media, and Entertainment Industries
Oxford University Press The Digital Hand, Volume 2, is a historical survey of how computers and telecommunications have been deployed in over a dozen industries in the ﬁnancial,
telecommunications, media and entertainment sectors over the past half century. It is past of a sweeping three-volume description of how management in some forty industries
embraced the computer and changed the American economy. Computers have fundamentally changed the nature of work in America. However it is diﬃcult to grasp the full extent of
these changes and their implications for the future of business. To begin the long process of understanding the eﬀects of computing in American business, we need to know the
history of how computers were ﬁrst used, by whom and why. In this, the second volume of The Digital Hand, James W. Cortada combines detailed analysis with narrative history to
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provide a broad overview of computing's and telecomunications' role in over a dozen industries, ranging from Old Economy sectors like ﬁnance and publishing to New Economy
sectors like digital photography and video games. He also devotes considerable attention to the rapidly changing media and entertainment industries which are now some of the
most technologically advanced in the American economy. Beginning in 1950, when commercial applications of digital technology began to appear, Cortada examines the ways
diﬀerent industries adopted new technologies, as well as the ways their innovative applications inﬂuenced other industries and the US economy as a whole. He builds on the surveys
presented in the ﬁrst volume of the series, which examined sixteen manufacturing, process, transportation, wholesale and retail industries. In addition to this account, of
computers' impact on industries, Cortada also demonstrates how industries themselves inﬂuenced the nature of digital technology. Managers, historians and others interested in
the history of modern business will appreciate this historical analysis of digital technology's many roles and future possibilities in an wide array of industries. The Digital Hand
provides a detailed picture of what the infrastructure of the Information Age really looks like and how we got there.

The Impact of Internet on the Market for Daily Newspapers in Italy
Recent years have seen a surge in websites that provide news for free and, up to the end of 2001, daily newspapers in Italy have shown a growing trend towards making available
online for free; the exact articles published on paper. To assess whether on-line news and traditional daily newspapers are substitute, complement or independent goods, I model
the choice between diﬀerent daily newspapers as a discrete choice among diﬀerentiated products. Considering the availability of a website as a newspaper characteristic and
controlling for other observable and unobservable characteristics of newspapers and of the outside good, I estimate a logit model of demand on market level data from 1976 to 2001
for the main national daily newspapers in Italy. Results suggest that opening a website had a negative impact both on the sales of the newspaper who opened it and on those of its
rivals. I calculate the implied short-run and approximated long-run losses in both sales and proﬁts and provide some evidence of the additional negative eﬀect stemming from the
general availability of Internet and on-line news. Results also contribute to explaining why, starting from the end of 2001, many publishers introduced a fee to read on-line the paper
edition of the newspaper.

News in a Digital Age
Comparing the Presentation of News Information over Time and Across Media
Platforms
RAND Corporation This report presents a quantitative assessment of how the presentation of news has changed over the past 30 years and how it varies across platforms. Over
time, and as society moved from “old” to “new” media, news content has generally shifted from more-objective event- and context-based reporting to reporting that is more
subjective, relies more heavily on argumentation and advocacy, and includes more emotional appeals.

What's Next?
The Problems and Prospects of Journalism
Transaction Publishers The future of journalism isn't what it used to be. As recently as the mid-1960s, few would have predicted the shocks and transformations that have swept
through the news business in the last three decades: the deaths of many afternoon newspapers, the emergence of television as people's primary news source and the quicksilver
combinations of cable television, VCRs and the Internet that have changed our ways of reading, seeing, and listening. The essays in this volume seek to illuminate the future
prospects of journalism. Mindful that grandiose predictions of the world of tomorrow tend to be the fantasies and phobias of the present written large-in the 1930s and 1940s
magazines such as Scribner's, Barron's, and Collier's forecast that one day we would have an airplane in every garage-the authors of What's Next? have taken a more careful view.
The writers start with what they know-the trends that they see in journalism today-and ask where will they take us in the foreseeable future. For some media, such as newspapers,
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the visible horizon is decades away. For others, particularly anything involving the Internet, responsible forecasts can look ahead only for a matter of years. Where the likely
destinations of present trends are not entirely clear, the authors have tried to pose the kinds of questions that they believe people will have to address in years to come. While
being mindful of the tremendous inﬂuence of technology, one must remember that computers, punditry, or market share will not ordain the future of journalism. Rather, it will be
determined by the sum of countless actions taken by journalists and other media professionals. These essays, with their hopes and fears, cautions and enthusiasms, questions and
answers, are an eﬀort to create the best possible future for journalism. This volume will be of interest to media professionals, academics and others with an interest in the future of
journalism. Robert Giles is editor-in-chief of Media Studies Journal and executive director of the Media Studies Center. Formerly the editor and publisher of The Detroit News, he is
the author of Newsroom Management: A Guide to Theory and Practice. Robert W. Snyder is editor of Media Studies Journal, a historian, and most recently author of Transit Talk:
New York's Bus and Subway Workers Tell Their Stories. He has taught at Princeton and New York universities.

The Digital Diﬀerence
Harvard University Press W. Russell Neuman examines how the transition from the industrial-era media of one-way publishing and broadcasting to the two-way digital era of online
search and social media has aﬀected the dynamics of public life. The issues range from propaganda studies and Big Brother to information overload and Internet network neutrality.

Internet Newspapers
The Making of a Mainstream Medium
Lawrence Erlbaum Assoc Incorporated Internet Newspapers: The Making of a Mainstream Medium examines newspapers on the Internet, and addresses the emergence of online
newspapers and the delivery of news through this outlet. Utilizing empirical research, chapters explore the theoretical and practical issues associated with Internet newspapers and
examine the process through which online newspapers have grown into a mainstream medium. Contributions to this work emphasize three key areas: the structure and presentation
of newspapers on the Internet; the medium as an interactive process; and the ways in which the public interacts with Internet newspapers. This collection makes a substantial
contribution to the understanding of newspapers on the Internet, covering their development and changes as well as the impact that news delivery through this medium has had on
other media, audiences, and society. It also sheds light on improving operation and performance of Internet newspapers to better serve the public and gain competitive knowledge.
The volume encourages additional scholarship in this area, and also shows how researchers can beneﬁt from an empirical approach to their examination of Internet newspapers.
Internet Newspapers will appeal to scholars, researchers, and students of journalism and mass communications, and can be used as a supplementary text in advanced courses
covering journalism, communication technology, and mass media and society.

The Liability of Internet Intermediaries
Oxford University Press Internet intermediaries play a central role in modern commerce and the dissemination of ideas. Although their economic and social importance is wellrecognized, their legal liability remains poorly understood, and, until now, no work has speciﬁcally addressed their legal responsibility for wrongdoing carried out by third parties
using their facilities or platforms. This work ﬁlls that gap by providing comprehensive coverage of the legal duties owed by intermediaries and the increasingly complex schemes
that regulate their activities. The ﬁrst part of the work introduces the concept of an internet intermediary, general doctrines of primary and secondary liability, and the European
enforcement regime. The second part examines the liability of intermediaries in speciﬁc areas of law, with a detailed analysis of the applicable liability rules, and the major English
case law, and decisions of the Court of Justice that interpret and apply them. The ﬁnal part of the work provides guidance on remedies and limitations. Written by an expert author
from the intellectual property chambers at 8 New Square, Lincoln's Inn, this is an essential guide for lawyers advising on IP matters and disputes involving internet content.
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Are Newspapers Becoming Extinct?
Greenhaven Press, Incorporated Explores the changing role of newspapers.

Newspaper Journalism
SAGE Publications Are newspapers faced with an existential threat or are they changing to meet the challenges of a digital world? With the newspaper's role in a state of
fundamental redeﬁnition, Newspaper Journalism oﬀers a timely and up to the minute analysis of newspapers today, in the context of their historical importance to society. Drawing
on their extensive experience in academia and also across local, national, mainstream and alternative newspapers, Cole and Harcup write clearly and engagingly from both industry
and scholarly perspectives, and contend that, far from dying, newspapers are doing what they have always done: adapting to a changing environment. This text is essential reading
for all students of the press, with comprehensive and critical coverage of the most important debates in the study of newspaper journalism - from ethics and investigative journalism
to political economy and the future of the industry. Given the shifting boundaries and central importance of newspapers, it will be of interest to all students of journalism and the
media. Praise for the Journalism Studies: Key Texts series: 'It is easy to describe a good textbook for a speciﬁc journalistic format... The ideal book has to satisfy a list of
requirements that are also bullet-pointed in journalism assignment outlines. A text has to: synthesize the existing body of knowledge; explain concepts clearly; have a logical order
of topics; and provide enough information and directions to pursue further study. One may also hope it would include real life examples and be lucid, vivid and a pleasure to read.
Hard to ﬁnd? Not anymore. The new SAGE series Journalism Studies: Key Texts satisﬁes the main requirements on the list. Carefully planned and meticulously edited by Martin
Conboy, David Finkelstein and Bob Franklin, the textbook series is a welcome contribution to the literature of journalism studies... All three books follow the same structural
template: an overview of historical development; explication of the political and economic frameworks within particular types of journalism; a review of contemporary practices;
social demographics; a comparative analysis of practices around the world; a summary of main conceptual approaches; an indication of future directions; recommendations for
further reading. This strong organization resembles a template for a course outline. This is intentional because the series is aimed both at students and their practice-based
lecturers, who often come straight from industry and need time to adjust to the academic environment... [The series] achieves its aim to bridge the sometimes too evident
dissonance between journalism theory and practice... They successfully situate discussions about journalism in social and historical contexts. We see the faces of individual
journalists, the circumstances of news production, the relationship with owners, the battle between the public service and the proﬁt nature of news, the relevance of journalism
work. The detailed account of the conditions under which newspaper, radio and alternative journalism is produced and performed make the Journalism Studies: Key Texts series
mandatory reading for both journalism students and their lecturers' - Verica Rupar, Journalism Studies

iGen
Why Today's Super-Connected Kids Are Growing Up Less Rebellious, More Tolerant,
Less Happy--and Completely Unprepared for Adulthood--and What That Means for the
Rest of Us
Simon and Schuster As seen in Time, USA TODAY, The Atlantic, The Wall Street Journal, and on CBS This Morning, BBC, PBS, CNN, and NPR, iGen is crucial reading to understand how
the children, teens, and young adults born in the mid-1990s and later are vastly diﬀerent from their Millennial predecessors, and from any other generation. With generational
divides wider than ever, parents, educators, and employers have an urgent need to understand today’s rising generation of teens and young adults. Born in the mid-1990s up to the
mid-2000s, iGen is the ﬁrst generation to spend their entire adolescence in the age of the smartphone. With social media and texting replacing other activities, iGen spends less
time with their friends in person—perhaps contributing to their unprecedented levels of anxiety, depression, and loneliness. But technology is not the only thing that makes iGen
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distinct from every generation before them; they are also diﬀerent in how they spend their time, how they behave, and in their attitudes toward religion, sexuality, and politics.
They socialize in completely new ways, reject once sacred social taboos, and want diﬀerent things from their lives and careers. More than previous generations, they are obsessed
with safety, focused on tolerance, and have no patience for inequality. With the ﬁrst members of iGen just graduating from college, we all need to understand them: friends and
family need to look out for them; businesses must ﬁgure out how to recruit them and sell to them; colleges and universities must know how to educate and guide them. And
members of iGen also need to understand themselves as they communicate with their elders and explain their views to their older peers. Because where iGen goes, so goes our
nation—and the world.

The Great Mental Models: General Thinking Concepts
The old saying goes, ''To the man with a hammer, everything looks like a nail.'' But anyone who has done any kind of project knows a hammer often isn't enough. The more tools you
have at your disposal, the more likely you'll use the right tool for the job - and get it done right. The same is true when it comes to your thinking. The quality of your outcomes
depends on the mental models in your head. And most people are going through life with little more than a hammer. Until now. The Great Mental Models: General Thinking Concepts
is the ﬁrst book in The Great Mental Models series designed to upgrade your thinking with the best, most useful and powerful tools so you always have the right one on hand. This
volume details nine of the most versatile, all-purpose mental models you can use right away to improve your decision making, productivity, and how clearly you see the world. You
will discover what forces govern the universe and how to focus your eﬀorts so you can harness them to your advantage, rather than ﬁght with them or worse yet- ignore them.
Upgrade your mental toolbox and get the ﬁrst volume today. AUTHOR BIOGRAPHY Farnam Street (FS) is one of the world's fastest growing websites, dedicated to helping our
readers master the best of what other people have already ﬁgured out. We curate, examine and explore the timeless ideas and mental models that history's brightest minds have
used to live lives of purpose. Our readers include students, teachers, CEOs, coaches, athletes, artists, leaders, followers, politicians and more. They're not deﬁned by gender, age,
income, or politics but rather by a shared passion for avoiding problems, making better decisions, and lifelong learning. AUTHOR HOME Ottawa, Ontario, Canada

Strategy Is Like Barbecue Sauce: Thirty Parables On Planning Designed to Help Make
Your Business’ Future More Successful
Lulu Press, Inc This is the ﬁrst in a series of books based on the popular strategic planning blog "Planninga From Nanninga" by Gerald Nanninga. It uses simple stories to bring the
principles of strategic planning to life. This is great book for beginners in strategy, as it covers the most important foundational concepts in an easy to read manner. Mr. Nanninga is
currently Principal Consultant for Planninga From Nanninga. This second edition is updated based on more recent information.

Self Versus Others
Media, Messages, and the Third-Person Eﬀect
Routledge Self Versus Others explores the third-person eﬀect and its role in media as a means of persuasion. This scholarly work synthesizes more than two decades of research on
the third-person eﬀect, the process in which individuals do not perceive themselves to be impacted by particular messages—such as persuaded to engage in risky behaviors or
encouraged to be violent—but they believe others will be. Authors Julie L. Andsager and H. Allen White focus their analysis speciﬁcally on the role of media and media messages, and
assert that the third-person eﬀect functions as a means of persuasion. They explore the underlying concepts and connections this eﬀect shares with established theories of
persuasion and mediated communication. The only volume to date focusing on the topic, Self Versus Others demonstrates the signiﬁcant impact persuasion has on public opinion,
behavior, and policy. As such, understanding the means through which persuasion can be accomplished thereby provides a powerful tool. Timely and succinct, this book: *provides
thorough synthesis of third-person eﬀect literature; *argues that systematic versus heuristic processing underlies third-person perceptions; and *conceptually links third-person
eﬀects with co-orientation. Intended for communication scholars with an interest in persuasion, as well as those in key areas including mass communication, health communication,
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and political communication, this book is also appropriate for advanced courses in persuasion, communication theory, and campaigns.

Newspaper Competition in the Millennium
Nova Publishers Technology in the 21st century has redesigned most editorial jobs and extended the potential reach of any publication, no matter how small . In eﬀect, not only the
individual business models but also the overall industry competitive model has changed. No longer conﬁned to serving a physically deﬁned environment, individual newspapers can
set their own goals, both for news distribution and for advertising reach, without concern for physical restrictions. And the continual sales of newspaper properties result in
mergers, increased clustering and other types of group alliances. The newspaper industry is also aﬀected competitively by employee recruitment and retention, the non-daily
market, other news-related media and non-news carriers of advertising. The industry-related technology has in eﬀect exploded, reaching every news medium in some way. Within
the framework of the exploding technological environment, the country's economy and changing demographics have created increased challenges for an industry so dependent on
advertising revenue and reader reach. This volume explores the competitive issues as they relate to the industry at this time.

California in the New Millennium
The Changing Social and Political Landscape
Univ of California Press What will California look like by the middle of the twenty-ﬁrst century? Change is occurring in the state at a breathtaking pace. The state will face many
extraordinary challenges. Yet today most Californians believe that their elected oﬃcials are unable to develop eﬀective public policies. Mark Baldassare examines the powerful
undercurrents--economic, demographic, and political--shaping California at this critical juncture in its history. He focuses on three trends that are profoundly aﬀecting the social and
political landscape of the state: political distrust, racial and ethnic change, and regional diversity. Baldassare discusses the complexities of this situation and oﬀers a series of
substantive recommendations for how California can come to terms with the unprecedented challenges it faces.

Internet and Network Economics
First International Workshop, WINE 2005, Hong Kong, China, December 15-17, 2005,
Proceedings
Springer Science & Business Media This book constitutes the refereed proceedings of the First International Workshop on Internet and Network Economics, WINE 2005, held in Hong
Kong, China in December 2005. The 108 revised full papers presented together with 2 invited talks were carefully reviewed and selected from 372 submissions. There are 31 papers
in the main program and 77 papers presented in 16 special tracks covering the areas of internet and algorithmic economics, e-commerce protocols, security, collaboration,
reputation and social networks, algorithmic mechanism, ﬁnancial computing, auction algorithms, online algorithms, collective rationality, pricing policies, web mining strategies,
network economics, coalition strategies, internet protocols, price sequence, and equilibrium.

CRAYON: Create Your Own Newspaper: Your Personalized Internet News Service
Features CRAYON, a tool for managing news sources on the Internet and the World Wide Web, presented by NetPressence, Inc. in Fairfax, Virginia. Notes that CRAYON uses a simple
analogy that everyone can understand - a newspaper to organize periodical information. Oﬀers headline news summaries.
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Transformation of Chinese Newspaper Companies
Management, Production and Administration
Routledge This book focuses on the transformation of Chinese newspaper companies in aspects of managerial strategies, newsroom practices and interactions with national policies.
The comparative case study of two publishers comprises empirical evidence from editors, editor-in-chiefs, commercial staﬀ, managers, technicians and scholarly experts. Locating in
the intersection of media management, journalism and media policy, its analytical devices include diﬀering but related theories. With the primary data and integrated theoretical
frameworks, the primary argue is that the transformation is oriented to the Internet market, which is a consensus of newspaper practitioners and government administrators.

U. S. Newspaper Industry in Transition
DIANE Publishing Contents: (1) Introduction; (2) Industry History; (3) Industry Conditions: Industry Cost Cutting: Key to Survival?; Declining Advertising Revenues, Recession, and
the Internet; Other Factors; Alternative News Sources; (4) Rise of the Web; (5) Interdependence: Searching for New Business Models; Non-proﬁts; (6) Public Policy Issues; (7)
Congressional Action: Industry Proposals; Supporting the General Practice of Journalism. Charts and tables.

Media Convergence
McGraw-Hill Education (UK) Media studies scholars and commentators have categorised the media in distinct periods: 'old media' such as television, radio and print; 'new media'
which include online media, computers, and PDAs. Now we are in a period of 'media convergence' - print newspapers sent as MP3 - but also the increasing convergence of media
policy, media ownership and media practices. This book looks at how 'traditional' media companies are moving in to converged media, questions of ownership, questions of working
practices and questions of the audience.

Reading the Newspaper
Teacher Created Materials Learn about estimating multidigit numbers by using data from newspapers! Newspapers are full of data, including graphs and tables pertaining to
weather, lifestyle, currency, sports, and more! This title shows young readers diﬀerent types of data relating to newspapers through clear mathematical diagrams and charts.
Extensive examples and diagrams help simplify estimation, data collection, and various STEM themes, leaving readers ready to practice making their own estimations.

International Newspaper Librarianship for the 21st Century
Walter de Gruyter This volume consists of presentations at recent events of the IFLA Newspapers Section in Oslo 2005, Canberra 2005, Buenos Aires 2004, Shanghai 2004, Berlin
2003 and Cape Town 2003. It covers the variety and intensity of newspaper activities worldwide, emphasising both regional activities and current work in the ﬁelds of the
preservation and digitisation of newspapers, and including reports on the ongoing US and UK projects. Another essential subject covered in this volume is the very complex issue of
newspapers and copyright. This publication presents the current state of newspaper librarianship on all ﬁve continents. It reﬂects not only the remarkable progress made during
recent years, but also the major challenges for the future.

The Future of Newspapers
Routledge The future of newspapers is hotly contested. Pessimistic pundits predict their imminent demise while others envisage a new era of participatory journalism online, with
yet others advocating increased investment "in quality journalism" rather than free gifts and DVDs, as the necessary cure for the current parlous state of newspapers. Globally,
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newspapers confront highly variable prospects reﬂecting their location in diﬀerent market sectors, countries and journalism cultures. But despite this diversity, they face similar
challenges in responding to the increased competition from expansive radio and 24 hour television news channels; the emergence of free "Metro" papers; the delivery of news
services on billboards, pod casts and mobile telephony; the development of online editions, as well as the burgeoning of blogs, citizen journalists and User Generated Content.
Newspapers’ revenue streams are also under attack as advertising increasingly migrates online. This authoritative collection of research based essays by distinguished scholars and
journalists from around the globe, brings together a judicious mix of academic expertise and professional journalistic experience to analyse and report on the future of newspapers.
This book was published as special issues of Journalism Practice and Journalism Studies.

Newspaper Confessions
A History of Advice Columns in a Pre-Internet Age
Oxford University Press "Newspaper Confessions chronicles the history of the newspaper advice column, a genre that has shaped Americans' relationships with media, their
experiences with popular therapy, and their virtual interactions across generations. Emerging in the 1890s, advice columns became unprecedented virtual forums where readers
could debate the most resonant cultural crises of the day with strangers in an anonymous yet public forum. The columns are important - and overlooked - precursors to today's
digital culture: forums, social media groups, chat rooms, and other online communities that deﬁne how present-day American communicate with each other. This book charts the
rise of the advice column and its impact on the newspaper industry. It analyzes the advice given by a diverse sample of columns across several decades, emphasizing the ways that
advice columnists framed their counsel as modern, yet upheld the racial and gendered status quo of the day. It shows how advice columnists were forerunners to the modern
celebrity journalist, while also serving as educators to audience of millions. This book includes in-depth case studies of speciﬁc columns, demonstrating how these forums
transformed into active and participatory virtual communities of confession, advice, debate, and empathy"--

The Vanishing Newspaper [2nd Ed]
Saving Journalism in the Information Age
University of Missouri Press "In this edition, Meyer's analysis of the correlation between newspaper quality and proﬁtability is updated and applied to recent developments in the
newspaper industry. Meyer argues that understanding the relationship between quality and proﬁt is central to sustaining journalistic excellence and preserving journalism's unique
social functions." -- Provided by the publisher.

Knightfall
Knight Ridder and How the Erosion of Newspaper Journalism Is Putting Democracy at
Risk
AMACOM/American Management Association With corporate balance sheets dictating what we read, freedom of speech is in peril -- and freedom itself may be compromised.
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Communication Technology Update and Fundamentals
Taylor & Francis First Published in 2008. Routledge is an imprint of Taylor & Francis, an informa company.

Tort Law
Text, Cases, and Materials
Oxford University Press, USA 'Tort Law' oﬀers a stimulating introduction to the subject. Jenny Steele provides a sound analysis of the key principles before exploring a wide range of
critical perspectives through an extensive selection of cases and materials.

Bowling Alone
The Collapse and Revival of American Community
Simon and Schuster Shows how changes in work, family structure, women's roles, and other factors have caused people to become increasingly disconnected from family, friends,
neighbors, and democratic structures--and how they may reconnect.

Routledge Handbook of Sport Communication
Routledge The Routledge Handbook of Sport Communication is the only book to oﬀer a fully comprehensive and in-depth survey of the contemporary discipline of sport
communication. It explores communication within, through, and for sport in all its theoretical, conceptual, cultural, behavioral, practical and managerial aspects, tracing the
contours of this expansive, transdisciplinary and international discipline and demonstrating that there are few aspects of contemporary sport that don’t rely on eﬀective
communications. Including contributions from leading sport media and communications scholars and professionals from around the world, the book examines emerging (new and
social) media, traditional (print, broadcast and screen) media, sociological themes in communication in sport, and management issues, at every level, from the interpersonal to
communication within and between sport organisations and global institutions. Taking stock of current research, new ideas and key issues, this book is an essential reference for
any advanced student, researcher or practitioner with an interest in sport communication, sport business, sport management, sport marketing, communication theory, journalism,
or media studies.

Online Newsgathering: Research and Reporting for Journalism
Taylor & Francis Journalists used to rely on their notepad and pen. Today, professional journalists rely on the computer-and not just for the writing. Much, if not all, of a journalist's
research happens on a computer. If you are journalist of any kind, you need to know how to ﬁnd the information you need online. This book will show you how to ﬁnd declassiﬁed
governmental ﬁles, statistics of all kinds, simple and complex search engines for small and large data gathering, and directories of subject experts. This book is for the many
journalists around the world who didn't attend a formal journalism school before going to work, those journalists who were educated before online research became mainstream,
and for any student studying journalism today. It will teach you how to use the Internet wisely, eﬃciently and comprehensively so that you will always have your facts straight and
fast. Online Newsgathering: . reﬂects the most current thinking . is pertinent to both industry and education . focuses on what people need to know Please visit the authors'
companion website at http://computerassistedreporting.com for additional resources.
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The Hype Machine
How Social Media Disrupts Our Elections, Our Economy, and Our Health--and How We
Must Adapt
Currency A landmark insider’s tour of how social media aﬀects our decision-making and shapes our world in ways both useful and dangerous, with critical insights into the social
media trends of the 2020 election and beyond “The book might be described as prophetic. . . . At least two of Aral’s three predictions have come to fruition.”—New York NAMED ONE
OF THE BEST BOOKS OF THE YEAR BY WIRED • LONGLISTED FOR THE PORCHLIGHT BUSINESS BOOK AWARD Social media connected the world—and gave rise to fake news and
increasing polarization. It is paramount, MIT professor Sinan Aral says, that we recognize the outsize eﬀect social media has on us—on our politics, our economy, and even our
personal health—in order to steer today’s social technology toward its great promise while avoiding the ways it can pull us apart. Drawing on decades of his own research and
business experience, Aral goes under the hood of the most powerful social networks to tackle the critical question of just how much social media actually shapes our choices, for
better or worse. He shows how the tech behind social media oﬀers the same set of behavior inﬂuencing levers to everyone who hopes to change the way we think and act—from
Russian hackers to brand marketers—which is why its consequences aﬀect everything from elections to business, dating to health. Along the way, he covers a wide array of topics,
including how network eﬀects fuel Twitter’s and Facebook’s massive growth, the neuroscience of how social media aﬀects our brains, the real consequences of fake news, the power
of social ratings, and the impact of social media on our kids. In mapping out strategies for being more thoughtful consumers of social media, The Hype Machine oﬀers the deﬁnitive
guide to understanding and harnessing for good the technology that has redeﬁned our world overnight.

Women, Men and News
Divided and Disconnected in the News Media Landscape
Routledge This multi-authored scholarly volume explores the divide between men and women in their consumption of news media, looking at how the sexes read and use news,
historically and currently, how they use technology to access their news, and how today’s news pertains to and is used by women. The volume also addresses diversity issues among
women’s use of news, considering racial, ethnic, international and feminist perspectives. The volume is intended to help readers understand adult news use behavior--a critical and
timely issue considering the state of newspapers and television news in today’s multi-media news environment.

America's Last Great Newspaper War
The Death of Print in a Two-Tabloid Town
Fordham Univ Press NAMED A BEST BOOK OF THE WEEK BY THE NEW YORK POST ALSO AVAILABLE AS AN AUDIOBOOK A from-the-trenches view of New York Daily News and New
York Post runners and photographers as they stop at nothing to break the story and squash their tabloid arch-rivals. When author Mike Jaccarino was oﬀered a job at the Daily News
in 2006, he was asked a single question: “Kid, what are you going to do to help us beat the Post?” That was the year things went sideways at the News, when the New York Post
surpassed its nemesis in circulation for the ﬁrst time in the history of both papers. Tasked with one job—crush the Post—Jaccarino here provides the behind-the-scenes story of how
the runners and shooters on both sides would do anything and everything to get the scoop before their opponents. The New York Daily News and the New York Post have long been
the Hatﬁelds and McCoys of American media: two warring tabloids in a town big enough for only one of them. As digital news rendered print journalism obsolete, the ﬁght to survive
in NYC became an epic, Darwinian battle. In America’s Last Great Newspaper War, Jaccarino exposes the untold story of this tabloid death match of such ferocity and obsession its
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like has not occurred since Pulitzer– Hearst. Told through the eyes of hungry “runners” (ﬁeld reporters) and “shooters” (photographers) who would employ phony police lights to
overcome traﬃc, Mike Jaccarino’s memoir unmasks the do-whatever-it-takes era of reporting—where the ends justiﬁed the means and nothing was oﬀ-limits. His no-holds-barred
account describes sneaking into hospitals, months-long stakeouts, inﬁltrating John Gotti’s crypt, bidding wars for scoops, high-speed car chases with Hillary Clinton, O.J. Simpson,
and the baby mama of a philandering congressman—all to get that coveted front-page story. Today, few runners and shooters remain on the street. Their age and exploits are as
bygone as the News–Post war and American newspapers, generally. Where armies once battled, often no one is covering the story at all. Funding for this book was provided by:
Furthermore: a program of the J. M. Kaplan Fund

Routledge Handbook of Cosmopolitanism Studies
Routledge Over the past two decades there has been great interest in cosmopolitanism across the human and social sciences. This is the ﬁrst comprehensive survey in one volume
of the interdisciplinary ﬁeld of cosmopolitan studies. With over forty chapters written by leading scholars of cosmopolitanism, this book reﬂects the broad reception of cosmopolitan
thought in a wide variety of disciplines and across international borders. The Handbook is a major work in deﬁning the emerging ﬁeld of cosmopolitanism studies.

Media Ownership
Hearing Before the Committee on Commerce, Science, and Transportation, United
States Senate, One Hundred Eighth Congress, First Session, May 22, 2003
Politics and the Media in Southern Africa
Peace Journalism in Times of War
Volume 13: Peace and Policy
Routledge Amid the ongoing and volatile debate over the nature and potential of peace journalism, this volume presents visionary insights from some of the most prominent
scholars in the ﬁ eld. Th e signiﬁ cant empirical studies included here will provide foundation data for communication studies. Th e contributors broaden the purview and terrain of
peace journalism to include new media, and oﬀ ers essays on the eﬀ ects and the content of global communications. In sum, the thirteenth volume of Peace and Policy deepens our
empirical knowledge of the nature and eﬀ ects of conﬂ ict, while underscoring the increase in numbers of participants and breadth of communications.

Streaming and Copyright Law
An end-user perspective
Taylor & Francis This book examines the challenges posed to Australian copyright law by streaming, from the end-user perspective. It compares the Australian position with the
European Union and United States to draw lessons from them, regarding how they have dealt with streaming and copyright. By critically examining the technological functionality of
streaming and the failure of copyright enforcement against the masses, it argues for strengthening end-user rights. The rising popularity of streaming has resulted in a
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revolutionary change to how digital content, such as sound recordings, cinematographic ﬁlms, and radio and television broadcasts, is used on the internet. Superseding the
conventional method of downloading, using streaming to access digital content has challenged copyright law, because it is not clear whether end-user acts of streaming constitute
copyright infringement. These prevailing grey areas between copyright and streaming often make end-users feel doubtful about accessing digital content through streaming. It is
uncertain whether exercising the right of reproduction is appropriately suited for streaming, given the ambiguities of "embodiment" and scope of "substantial part". Conversely, the
fair dealing defence in Australia cannot be used aptly to defend end-users’ acts of streaming digital content, because end-users who use streaming to access digital content can
rarely rely on the defence of fair dealing for the purposes of criticism or review, news reporting, parody or satire, or research or study. When considering a temporary copy
exception, end-users are at risk of being held liable for infringement when using streaming to access a website that contains infringing digital content, even if they lack any
knowledge about the content’s infringing nature. Moreover, the grey areas in circumventing geo-blocking have made end-users hesitant to access websites through streaming
because it not clear whether technological protection measures apply to geo-blocking. End-users have a severe lack of knowledge about whether they can use circumvention
methods, such as virtual private networks, to access streaming websites without being held liable for copyright infringement. Despite the intricacies between copyright and access
to digital content, the recently implemented website-blocking laws have emboldened copyright owners while suppressing end-users’ access to digital content. This is because the
principles of proportionality and public interest have been given less attention when determining website-blocking injunctions.
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