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Business Ethics and Corporate Social Responsibility Social Responsibility and Business SOCIAL RESPONSIBILITY AND BUSINESS, 4e, International Edition introduces a strategic social
responsibility framework for courses that address the role of business in society. Social responsibility is presented as the extent to which a business adopts a strategic focus for fulﬁlling the economic,
legal, ethical, and philanthropic responsibilities expected by all its stakeholders. In this fourth edition, the authors present the most up-to-date ﬁndings in the ﬁeld, describe best practices, encourage
student decision-making, provide cutting-edge cases, and inspire the application of social responsibility principles to a variety of situations and organizations. The soft cover format is aﬀordable to students
and provides more opportunities for instructors to supplement the course content or to further customize the content to meet their needs. Additionally, a comprehensive teaching and learning package
ensures that business students understand and appreciate concerns about business ethics, social auditing, corporate social responsibility, corporate governance, sustainability, and a host of other factors
involving a global perspective for today’s business leaders. Responsible Management Education The PRME Global Movement Routledge The ebook will be Open Access and made available on
publication. Written by many of the key inﬂuencers at the Principles for Responsible Management Education (PRME), the book focuses on advancing sustainable development into education, research and
partnerships at higher education institutions and, speciﬁcally, at business schools, with the purpose of educating responsible leaders for today and tomorrow. The book serves as a concrete source of
inspiration for universities and other stakeholders in higher education on structures, processes and content for how to advance responsible management education and sustainable development. It
articulates the importance of key themes connected with climate change, gender equality, anti-corruption, business for peace, anti-poverty and other topics that are related to the Sustainable
Development Goals (SDGs). The book emphasizes the signiﬁcance of local–global interaction, drawing on local action at management schools in combination with global knowledge exchange across the
PRME community. In addition, the book clearly demonstrates the background, key milestones and successful achievements of PRME as a global movement by management schools in collaboration with a
broader community of higher education professionals. It exempliﬁes action in various local geographies in PRME Chapters, PRME Working Groups and the PRME Champions work to advance responsible
management education. The authors of the book are all globally experienced deans, professors, educators, executives and students with a global outlook, who are united to advance responsible
management education locally and globally. The book will be invaluable reading for university leaders, educators, business school deans and students wanting to understand and embed responsible
management education approaches across their institutions and curricula. Citation Classics from the Journal of Business Ethics Celebrating the First Thirty Years of Publication Springer
Science & Business Media The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poﬀ and published its ﬁrst issue in March 1982. It is the most frequently cited business ethics
journal in the world. The Journal has always oﬀered a multi-disciplinary and international public forum for the discussion of issues concerning the interaction of successful business and moral virtue. Its
authors and readers are primarily scholars and students in social sciences and philosophy , with special interests in the interaction of these disciplines with business or corporate responsibility. Since the
ﬁeld of business ethics grew simultaneously with the growth of the Journal, a collection of its most cited articles is tantamount to a collection of the articles that had the greatest inﬂuence in deﬁning the
ﬁeld over its ﬁrst 30 years of development. In this anniversary volume, an overview of citation classics from the Journal is presented, the 33 most frequently cited articles are reproduced and brief
reﬂections on the impact of the Journal on the ﬁeld are given from over 100 scholars who authored citation classics and/or distinguished papers, as well as those who served on the Editorial Board and/or
are recognized as leaders in the ﬁeld. The Oxford Handbook of Corporate Social Responsibility OUP Oxford Business schools, the media, the corporate sector, governments, and non-governmental
organizations have all begun to pay more attention to issues of Corporate Social Responsibility (CSR) in recent years. These issues encompass broad questions about the changing relationship between
business, society and government, environmental issues, corporate governance, the social and ethical dimensions of management, globalization, stakeholder debates, shareholder and consumer activism,
changing political systems and values, and the ways in which corporations can respond to new social imperatives. This Oxford Handbook is an authoritative review of the academic research that has both
prompted, and responded to, these issues. Bringing together leading experts in the area, it provides clear thinking and new perspectives on CSR and the debates around it. The Handbook is divided into
seven key sections: * Introduction, * Perspectives on CSR, * Critiques of CSR, * Actors and Drivers, * Managing CSR, * CSR in Global Context, * Future Perspectives and Conclusions. Key Concepts in
Corporate Social Responsibility SAGE Publications Introducing the key concepts in corporate social responsibility, Suzanne Benn brings together the essential issues relevant to the responsible
management of businesses, not-for-proﬁt organizations and government. With detailed coverage and cross-referencing for each concept and over 50 concepts introduced, this guide to both the theory and
implementation of CSR and sustainability, provides an indispensable reference for any student of the subject. Encyclopedia of Corporate Social Responsibility Springer The role of Corporate Social
Responsibility in the business world has developed from a ﬁg leaf marketing front into an important aspect of corporate behavior over the past several years. Sustainable strategies are valued, desired and
deployed more and more by relevant players in many industries all over the world. Both research and corporate practice therefore see CSR as a guiding principle for business success. The “Encyclopedia of
Corporate Social Responsibility” has been conceived to assist researchers and practitioners to align business and societal objectives. All actors in the ﬁeld will ﬁnd reliable and up to date deﬁnitions and
explanations of the key terms of CSR in this authoritative and comprehensive reference work. Leading experts from the global CSR community have contributed to make the “Encyclopedia of Corporate
Social Responsibility” the deﬁnitive resource for this ﬁeld of research and practice. The Routledge Companion to Corporate Social Responsibility Routledge While the concept and domain of
Corporate Social Responsibility (CSR) are not new—its beginnings can be tracked back to the 1960s—its scope, urgency, and relevance have shifted dramatically in recent years. CEO responses show that
the majority of business leaders understand that they operate in an environment of contested values and that stakeholders expect companies to do better and more. However, many corporate incentive
systems are not in sync with societal norms and expectations. Moreover, "grand challenges" such as climate change and global pandemics and growing interconnectedness shed light on the fault lines of
value creation through complex supply chain systems, exposing unacceptable working conditions, modern slavery, and the environmental consequences of highly distributed production at any cost. As a
consequence, corporate social responsibility has become a widely accepted common denominator of the role and responsibilities of business in society, ranging from core functions such as health, safety,
and environment standards, to governance and recognition of stakeholders, supply chain design, and corporations’ stand on climate change and its responsibility to future generations. This volume
assembles state-of-the-art scholarship from leading scholars in the ﬁeld and enables a "full range view" of CSR, from its roots, normative foundations, and institutional perspectives to matters of
stakeholding, the global value chain, social innovation, and future directions. The Routledge Companion to Corporate Social Responsibility represents a prestige reference work providing an overview of the
subject area of CSR for academics, researchers, postgraduate students, as well as reﬂective practitioners. Issues in Business Ethics and Corporate Social Responsibility Selections from SAGE
Business Researcher SAGE Publications Issues in Business Ethics and Corporate Social Responsibility explores these foundational themes across a wide range of topics, including artiﬁcial intelligence,
workplace surveillance, supply chain management, big data, the ﬁnance industry, and many more. Coupled with a broad introduction by Dr. David Weitzner, a professor of management at York University,
this book provides students with the essential information they need to assess business practices through the lens of ethical decision-making and corporate social responsibility. Corporate Social
Responsibility Routledge The essays in this volume examine the emergence of the concept of corporate social responsibility, and the uses that have been made of the language of corporate
responsibility to explore the business/society relationship. The ﬁrst section traces the emergence of the concept of corporate social responsibility as a way of understanding and framing the
business/society relationship. Section two of the volume looks at "Deﬁnitions and ethical justiﬁcations" with a view to exploring current discussions of the nature, scope and source of the social
responsibilities of corporations. Section three, "CSR and Management: Critical Reﬂections", explores the integration of CSR theories and justiﬁcations into business management and business management
theories. Articles in the ﬁnal section of the volume apply the concept of corporate social responsibility, and the theoretical frameworks and analytical tools to which it has given rise, to the examination and
resolution of speciﬁc social issues arising out of the economic activities of corporations. Corporate Social Responsibility SAGE This book is not available as a print inspection copy. To download an eversion click here or for more information contact your local sales representative. *Shortlisted in the Management and Leadership Textbook Category at CMI Management Book of the Year Awards 2016*
Why has CSR become part of the mainstream business and academic agenda in the 21st century? How can CSR be fully integrated in business strategy and day-to-day operations? Do companies become
more vulnerable to criticism from stakeholders if they make public their commitment to CSR? These are just some of the questions and challenges explored in this exciting new textbook. Readers will not
only gain comprehensive knowledge and understanding of the history of CSR, the key CSR drivers, the main theoretical CSR perspectives and the dominant CSR practices found in the business community,
they will also, more crucially, learn how to implement CSR in practice. Written and edited by leading academics in the ﬁeld, Corporate Social Responsibility is an engaging and accessible text designed for
any student seeking an introduction to this complex and ambiguous subject. The book is complemented by free online resources, including annotated web links, free full-text journal articles and more.
Business Ethics and Corporate Social Responsibility International Thomson Business Press A new text for new realities: Business Ethics & Corporate Social Responsibility charts a course for students
through the unprecedented challenges and turbulence of modern business and its implications for people across the globe. Moving beyond the Anglo-American focus of existing works, the authors employ
a refreshingly international perspective to leave students with a broad and reﬂective understanding of business ethics. A ﬂexible 3-part structure, developed from extensive market feedback, aligns with
the latest course structures, while a strong focus on environmental ethics and sustainability throughout provides market-leading coverage of this vital issue. An unparalleled range of case studies,
including chapter cases and longer premium cases supplied by HBR, Ivey and ECCH, combine with a full set of online supporting resources to make this the complete introduction to business ethics in a
rapidly evolving world. Corporate Social Responsibility An Ethical Approach Broadview Press The term corporate social responsibility (CSR) is often used in the boardroom, classroom, and political
platform, but what does it really mean? Do corporations have ethical or philanthropic duties beyond their obligations to comply with the law? How does CSR relate to business ethics, stakeholder
management, sustainability, and corporate citizenship? Mark Schwartz provides a concise, cutting-edge introduction to the topic, analyzing many case studies with the help of his innovative “Three Domain
Approach” to CSR. Corporate Social Responsibility also provides a chronology of landmark contributions to the concept of CSR and includes CSR resources on organizations, global codes and criteria,
corporate CSR reports, and websites and blogs. It is an invaluable resource for students, instructors, and business leaders looking to master the basics of CSR. Supercapitalism Vintage From one of
America's foremost economic and political thinkers comes a vital analysis of our new hypercompetitive and turbo-charged global economy and the eﬀect it is having on American democracy. With his
customary wit and insight, Reich shows how widening inequality of income and wealth, heightened job insecurity, and corporate corruption are merely the logical results of a system in which politicians are
more beholden to the inﬂuence of business lobbyists than to the voters who elected them. Powerful and thought-provoking, Supercapitalism argues that a clear separation of politics and capitalism will
foster an enviroment in which both business and government thrive, by putting capitalism in the service of democracy, and not the other way around. Corporate Social Responsibility as an
International Strategy Springer Science & Business Media Increased ﬁnancial performance and employee commitment are among the beneﬁts the CSR model can oﬀer corporations. This discussion
presents practitioners and scholars with a unique examination of how ﬁrms can maximise productivity through the implementation of CSR programs. This publication discusses how CSR addresses
business concerns of feasibility, barriers and drivers of internal and external practice; and whether a CSR program is likely to constitute a success or failure. Corporate Social Responsibility and
Sustainable Business A Guide to Their Leadership Tasks and Functions CCL Press Organizations have developed a variety of strategies for dealing with the intersection of societal needs, the
natural environment, and corresponding business imperatives. At one end of the continuum are organizations that do not acknowledge any responsibility to society and the environment. And on the other
end of the continuum are those organizations that view their operations as having a signiﬁcant impact as well as reliance on society at the economic, social, and ecological levels. This sourcebook presents
current knowledge related to what has become known as "corporate social responsibility" (CSR). Ongoing research reveals that a variety of strategies, alliances and partnerships, and approaches are being
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used around the globe to respond to issues of CSR. The aspirations of many corporations to contribute to a better world is great, but translating that aspiration into reality remains a challenge for
organizations the world over. Philosophy of Management and Sustainability Rethinking Business Ethics and Social Responsibility in Sustainable Development Emerald Group Publishing
Using an interdisciplinary focus, this book combines the research disciplines of philosophy, business management and sustainability to aid and advance scholar and practitioner understanding of the United
Nations' Sustainable Development Goals (SDGs). The Oxford Handbook of Corporate Social Responsibility Psychological and Organizational Perspectives Oxford University Press Corporate
social responsibility (CSR) continues to grow as an area of interest in academia and business. Encompassing broad topics such as the relationship between business, society, and government,
environmental issues, globalization, and the social and ethical dimensions of management and corporate operation, CSR has become an increasingly interdisciplinary subject relevant to areas of
economics, sociology, and psychology, among others. New directions in CSR research include advanced 'micro' based investigations in organizational behaviour and human resource management,
additional studies of environmental social responsibility and sustainability, further research on 'strategic' CSR, connections between social responsibility and entrepreneurship, and improvements in
methods and data analysis as the ﬁeld matures. Through authoritative contributions from international scholars across the social sciences, this Handbook provides a cohesive overview of this recent
expansion. It introduces new perspectives, new methodologies, and new evidence from a range of disciplines to encourage and facilitate interdisciplinary research and global implementation of corporate
social responsibility. Corporate Social Responsibility and Business Ethics in the Central and Eastern Europe Journal of East European Management Studies (JEEMS) ISSN 0949-6181 Special Issue Nomos Verlag Den Sonderband eröﬀnet ein Beitrag von Kirchmayer, Remišová und Lašáková über ethische Führung in öﬀentlichen und privaten Organisationen in der Slowakei.
Authentische Führung und zwischenmenschliche Konﬂikte in Polen werden von Sypniewska und Gigol weiter aufgegriﬀen. Die Wahrnehmung des ethischen Klimas in der serbischen Tourismusindustrie
wird von Dragin, Jovanović, Mijatov, Majstorović und Dragin untersucht. Prus untersucht die Förderung einer nachhaltigen Landwirtschaft durch die gezielte Hochschulbildung zur Landwirtschaft in Polen.
Saveanu, Abrudan, Saveanu und Matei fordern, die Prädiktoren für CSR in kleinen und mittleren Unternehmen in Rumänien zu erforschen. Potocan, Mulej und Nedelko versuchen, die Einstellungen der
Mitarbeiter zu natürlichen, sozialen und wirtschaftlichen Aspekten von CSR in slowenischen Organisationen während zweier Perioden - Wirtschaftskrise und Erholung für einen Kontext nach dem Übergang
- empirisch zu untersuchen. Rybnikova und Toleikienė wenden sich den formalen und informellen Elementen der Infrastruktur für das Ethikmanagement in der litauischen Selbstverwaltung zu. Diese
Ausgabe schließt mit einem Forschungsbericht über die Entwicklung der Nachhaltigkeit (Moral und Verantwortung) in der estnischen Wirtschaft durch Kooskora und Cundiﬀ. Business Ethics Texts and
Cases from the Indian Perspective Springer Science & Business Media Business ethics is understood in a comprehensive and diﬀerentiated sense, as in recent years it has evolved under the inﬂuence
of globalization. The present book examines inclusive growth, which includes more than just poverty alleviation and seeks to address the problem of equity through the enhancement of opportunities for all
parties. This conforms to the fundamental task of business ethics, which is to enhance the ethical quality of decision-making and actions taken at all levels of business, i.e., at the personal (micro-),
organizational (meso-), and systemic (macro-) levels and thus extending the narrow notion of business ethics as a niche for managers with good intentions. In the real world of competition and
coordination, various situations produce various tradeoﬀs that the three pillars of the economy, i.e., Business, Government and Society have to pursue for their survival and sustenance. In this book, we
look into many such case studies in which the strength of one component leads to a beneﬁt for one of the other components and a detriment for the other, thus causing an imbalance between the three
pillars. This book will be equally valuable to students, philosophers, decision-makers in business and policy-makers at large. Corporate Social Responsibility The Role of Business in Sustainable
Development Routledge Over the last 30 years, corporate social responsibility (CSR) has become a household term, reﬂecting a combination of factors that we have come to associate with that most
catch-all of terms "globalization," including the widespread popular concern with such social issues as the environment and international human rights. Corporate Social Responsibility examines the history
of the idea of business ethics (which goes back at least to ancient Mesopotamia) before exploring the state of CSR today. This book argues that a wide-ranging understanding of the purpose of business is
necessary to create value for a community of stakeholders which in turn can generate a sustainable future. The book suggests that corporations still have a long way to go, but remains optimistic. The
book’s sanguine interpretation of the current state of corporate aﬀairs and a recommended way forward, results not only from the authors analysis, but also his direct experience. This book presents the
case that we are in the midst of a major paradigm shift in our understanding of the purpose of business and that this new understanding holds much promise for business being a signiﬁcant force for a
more just and peaceful world. This work provides a concise overview of CSR and an important examination of the present and future work of the UN Global Compact and will be of interest to students of
international organizations, international business and corporate social responsibility. Business Ethics of Innovation Springer Science & Business Media Firms generally depend upon innovations in
order to achieve advantages on competitive markets, thus also raising societal questions. Business ethics provides a normative framework for balancing the diﬀerent perspectives, values, and interests at
stake. This balance must be achieved both at relevant ﬁrm and regulatory levels. Business Ethics of Innovation is thus necessarily an interdisciplinary endeavour. This volume assesses general questions of
how business ethics may contribute to adequate innovations and speciﬁcally discusses respective case studies in pharmaceutical and IT sectors. University Corporate Social Responsibility and
University Governance Springer Nature Corporate Social Responsibility Readings and Cases in a Global Context Routledge As a relatively young subject matter, corporate social responsibility
has unsurprisingly developed and evolved in numerous ways since the ﬁrst edition of this textbook was published. Retaining the features which made the ﬁrst edition a top selling text in the ﬁeld, the new
edition continues to be the only textbook available which provides a ready-made, enhanced course pack for CSR classes. Authoritative editor introductions provide accessible entry points to the subjects
covered - an approach which is particularly suited to advanced undergraduate and postgraduate teaching that emphasises a research-led approach. New case studies are integrated throughout the text to
enable students to think and analyze the subject from every angle. The entire textbook reﬂects the global nature of CSR as a discipline and further pedagogical features include chapter learning outcomes;
study questions; ‘challenges for practice’ boxes and additional ‘further reading’ features at the end of each chapter. This highly rated textbook now also beneﬁts from a regularly updated companion
website which features a brand new 'CSR Case Club' presenting students and lecturers with further case suggestions with which to enhance learning; lecture slides; updates from the popular Crane and
Matten blog, links to further reading and career sites, YouTube clips and suggested answers to study questions. An Ivey CaseMate has also been created for this book at
https://www.iveycases.com/CaseMateBookDetail.aspx?id=335. Corporate Social Responsibility in Contemporary China Edward Elgar Publishing China�s recent economic transformation and
integration into the world economy has coincided with increasing pressure for corporate law reform to make corporate social responsibility (CSR) integral to business and management strategy in China.
This time Rethinking Business Responsibility in a Global Context Challenges to Corporate Social Responsibility, Sustainability and Ethics Springer Nature This book examines topical issues
in global corporate social responsibility (CSR) from both scholarly and practical perspectives. It oﬀers a variety of viewpoints and cases from countries around the globe and combines them with current
academic knowledge. Intended for students, academics, and managers wishing to keep abreast of the challenges and opportunities for corporations operating in our ever-more-complex globalized world,
this book provides fresh insights into responsible business conduct. Philosophy of Management and Sustainability Rethinking Business Ethics and Social Responsibility in Sustainable
Development Emerald Group Publishing Using an interdisciplinary focus, this book combines the research disciplines of philosophy, business management and sustainability to aid and advance scholar
and practitioner understanding of the United Nations' Sustainable Development Goals (SDGs). Handbook of Research on Marketing and Corporate Social Responsibility Edward Elgar Publishing
The strategic importance of Corporate Social Responsibility for both large and small businesses only continues to grow. This Handbook explores the complex relationship between marketing and social
responsibility, with a focus on marketing as a driver f Corporate Social Responsibility Emerald Group Publishing Volume Two of Business and Society 360 focuses on research drawn from work
grounded in "corporate social responsibility" and "corporate citizenship." Cambridge Handbook of Research Approaches to Business Ethics and Corporate Responsibility Cambridge University
Press While there is a large and ever-expanding body of work on the ﬁelds of business ethics and corporate social responsibility (CSR), there is a noted absence of a single source on the methodology and
research approaches to these ﬁelds. In this book, the ﬁrst of its kind, leading scholars in the ﬁelds gather to analyse a range of philosophical and empirical approaches to research in business ethics and
CSR. It covers such sections as historical approaches, normative and behavioural methodologies, quantitative, qualitative and experimental perspectives, grounded theory and case methodologies, and
ﬁnally a section on the role of the researcher in research projects. This book is a valuable and essential read for all researchers in business ethics and CSR, not only for those starting out in the ﬁelds, but
also for seasoned scholars and academics. Corporate Social Responsibility BoD – Books on Demand This Edited Volume Corporate Social Responsibility is a collection of reviewed and relevant research
chapters, oﬀering a comprehensive overview of recent developments in corporate behavior. The book comprises single chapters authored by various researchers and edited by an expert in the ﬁeld. All
chapters are complete in themselves but united under a common research study topic. This publication aims at providing a thorough overview of the latest research eﬀorts by international authors and
opening new possible research paths for further novel developments. The Impact of Corporate Social Responsibility Corporate Activities, the Environment and Society Taylor & Francis The
Impact of Corporate Social Responsibility: Corporate Activities, the Environment and Society adds to the current debate on the societal-level impacts of corporate social responsibility (CSR). This edited
volume oﬀers conceptual and empirical contributions highlighting various dimensions of CSR impacts. What diﬀerentiates the book from others is that we examine the impact of CSR at the societal level,
rather than focussing only on those at occur at the level of the ﬁrm. The book’s contributions present novel perspectives that comprise, among others, empirical analyses of CSR activities, accounts of
impacts in various geographic locations, and state-of-the-art reviews of extant literature on the topic. The practical examples and theory-building presented here help us to better capture the societal
impacts of contemporary CSR practice. This book will appeal to scholars and students as well as practitioners and policy makers interested in practical and theoretical aspects of CSR impacts at the
societal-level. Empowering Organizations through Corporate Social Responsibility IGI Global The impact of businesses on a country’s economy extends beyond just the monetary eﬀects of the
company. The ethical standard to which a business upholds itself can have a crucial impact on the development of a country’s economy. Empowering Organizations through Corporate Social Responsibility
addresses the implementation of businesses’ ethical standards in both emerging and advanced economies, interpreting the social impact of this issue in a global context. Highlighting case studies,
interdisciplinary perspectives, and strategies in business management, this book is a pivotal reference source for academics, researchers, post-graduate students, and professionals concerned with the
development of the business sector. Special Issue: What the European Tradition Can Teach about Corporate Social Responsibility Small to Medium Sized Enterprises and Corporate Social
Responsibility The Role of International Networks Routledge While the Corporate Social Responsibility (CSR) activities of small ﬁrms have been analysed to some extent, their engagement in
international networks relating to CSR is less understood. Most of these networks primarily address the needs of multinational corporations. Surprisingly, however, the number of small ﬁrms participating in
such institutions has substantially increased over recent years. But what is the reason for this new interest of SME in institutional forms of CSR? Based on a qualitative empirical study of German small
ﬁrms’ participation in the most prominent CSR institution, the UN Global Compact, this book explores the drivers for small ﬁrm participation. The motivations are complex and do not follow the same
hierarchical order associated with large business behaviour. Rather, reasons for institutional engagement suggest a heterarchical structure, where alignment is contingent upon factors such as individual
CSR perception, self-conception or social environment. The book explains why small ﬁrms prefer to engage in sustainable development within institutionalised forms of CSR rather than act in isolation, and
provides recommendations on how to support and thus increase SME participation in institutionalised forms of civic engagement. Business Ethics and Corporate Sustainability Edward Elgar Publishing
This authoritative book includes cutting-edge insights from leading European and North American scholars who reﬂect upon business ethics. foundations, ﬁrms, markets and stakeholders in order to design
more sustainable patterns of development for business and society. Together, the contributing authors advance critical, innovative and imaginative perspectives to rethink the mainstream models and
address the sustainability challenge. Business Ethics and Corporate Sustainability will provide a stimulating read for academic researchers, and postgraduate students in business ethics, corporate social
responsibility and corporate sustainability as well as those interested in management, strategy and ﬁnance. Knowledge Management for Corporate Social Responsibility IGI Global In a changing and
complex environment currently facing the main challenges of sustainable development, eﬀective management of knowledge, intellectual assets, organizational learning, and talent management are the
basis for social innovation and new ways of competition. In this sense, management and business practice are incorporating social and environmental demands made by all types of stakeholders to
improve business decisions and strategies. Knowledge Management for Corporate Social Responsibility provides research exploring the theoretical and practical aspects of linking ﬁrm proﬁtability, social
development, and natural environment in respect to business management practices. Featuring coverage on a broad range of topics such as employer branding, intellectual capital, and organizational
performance, this book is ideally designed for business professionals, small business owners, entrepreneurs, academicians, researchers, and business students. Corporate Social Responsibility in the
Digital Age Emerald Group Publishing With social and digital media reshaping the way business is conducted, and the number of companies embracing the new social medium, this book revisits CSR
practices from a digital perspective. The volume explores the impact and inﬂuence of the new 'social' on responsibility and its feasibility, measurability and success in a boundary-less world. Business
Ethics An Ethical Decision-Making Approach John Wiley & Sons Business Ethics: An Ethical Decision-Making Approach presents a practical decision-making framework to aid in the identiﬁcation,
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understanding, and resolution of complex ethical dilemmas in the workplace. Focuses exclusively on three basic aspects of ethical decision making and behavior—how it actually takes place, how it should
take place, and how it can be improved Uses real-life examples of moral temptations and personal ethical dilemmas faced by employees and managers Discusses the biases, psychological tendencies,
moral rationalizations, and impact of self-interest as impediments to proper ethical decision making Includes relevant examples of ethical misconduct and scandals appearing in the news media Business
& Society + Mindtap Management, 1 Term 6 Months Access Card Ethics, Sustainability & Stakeholder Management
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