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Eventually, you will entirely discover a extra experience and deed by spending more cash. yet when? accomplish you take that you require to acquire those every needs considering having signiﬁcantly
cash? Why dont you try to acquire something basic in the beginning? Thats something that will lead you to understand even more in relation to the globe, experience, some places, following history,
amusement, and a lot more?
It is your deﬁnitely own mature to play a part reviewing habit. among guides you could enjoy now is Im Feeling Lucky The Confessions Of Google Employee Number 59 Douglas Edwards below.
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I'M FEELING LUCKY
THE CONFESSIONS OF GOOGLE EMPLOYEE NUMBER 59
Houghton Miﬄin Harcourt An early Google director of marketing and brand management discusses the pioneering work of partners Larry Page and Sergey Brin, the evolution of the
company's non-hierarchical structure, and the competitive environment through which ideas are developed and implemented.

I'M FEELING LUCKY
THE CONFESSIONS OF GOOGLE EMPLOYEE NUMBER 59
Houghton Miﬄin Harcourt An early Google director of marketing and brand management discusses the pioneering work of partners Larry Page and Sergey Brin, the evolution of the
company's non-hierarchical structure, and the competitive environment through which ideas are developed and implemented.

SURVEILLANCE VALLEY
THE SECRET MILITARY HISTORY OF THE INTERNET
PublicAﬀairs The internet is the most eﬀective weapon the government has ever built. In this fascinating book, investigative reporter Yasha Levine uncovers the secret origins of the
internet, tracing it back to a Pentagon counterinsurgency surveillance project. A visionary intelligence oﬃcer, William Godel, realized that the key to winning the war in Vietnam was
not outgunning the enemy, but using new information technology to understand their motives and anticipate their movements. This idea -- using computers to spy on people and
groups perceived as a threat, both at home and abroad -- drove ARPA to develop the internet in the 1960s, and continues to be at the heart of the modern internet we all know and
use today. As Levine shows, surveillance wasn't something that suddenly appeared on the internet; it was woven into the fabric of the technology. But this isn't just a story about
the NSA or other domestic programs run by the government. As the book spins forward in time, Levine examines the private surveillance business that powers tech-industry giants
like Google, Facebook, and Amazon, revealing how these companies spy on their users for proﬁt, all while doing double duty as military and intelligence contractors. Levine shows
that the military and Silicon Valley are eﬀectively inseparable: a military-digital complex that permeates everything connected to the internet, even coopting and weaponizing the
antigovernment privacy movement that sprang up in the wake of Edward Snowden. With deep research, skilled storytelling, and provocative arguments, Surveillance Valley will
change the way you think about the news -- and the device on which you read it.

MASS COMMUNICATION
LIVING IN A MEDIA WORLD
SAGE Publications Skills to Succeed in Today’s Media World Designed to give students the media literacy principles and critical thinking skills they need to become smart consumers of
the media, Mass Communication: Living in the Media World provides comprehensive yet concise coverage of all aspects of mass media, along with insightful analysis and fun,
conversational writing. In every chapter, students will explore the latest developments and current events that are changing the face of media today. The newly revised four-color
Fifth Edition introduces a new “Media Transformations” box feature that highlights dynamic changes to how we produce and consume media. Each “Media Transformations” box
includes a new infographic that helps illustrate key issues and promotes data and media literacy. Mass Communication is an interactive learning experience where you’ll explore the
latest developments that are changing today’s media world.

FROM AN IDEA TO GOOGLE
HMH Books For Young Readers From an Idea to Google is a behind-the-computer-screen look into the history, business, and brand of the world's largest search engine. With humorous
black & white illustrations throughout, learn about the company that even earned its own catchphrase: Google it! Today, Google is the number one internet search engine and the
most visited website in the world. But a long time ago, two college friends, Larry Page and Sergey Brin, started out with just an idea. Find out more about Google's history, the
business, and the brand in this illustrated nonﬁction book! Find out where the name "Google" came from. (Hint: It involves a LOT of zeros!) Discover how Google became the fastest
and most popular internet search engine of all time. Explore how Google transformed from a tiny startup (in someone's garage!) into one of the most powerful companies in the
world.

USING GOOGLE ADVANCED SEARCH
Que Publishing After completing this tutorial you will be able to use multiple search terms and other advanced features in "Google." This ﬂash tutorial requires a screen resolution of
1024 x 768 or higher.

SERGEY BRIN, LARRY PAGE, ERIC SCHMIDT, AND GOOGLE
The Rosen Publishing Group, Inc The company that is now Google began as a partnership of ideas between two Stanford University graduate students, Sergey Brin and Larry Page, with
a shared vision. They both had the conﬁdence and nerve to set out on their own to start up a technology company together. Eric Schmidt was recruited as CEO in 2001 to help guide
the company with his management expertise, without changing its exuberant corporate culture. Google has grown from an ambitious little start-up with the dream of changing the
world into a global giant that really could, and has, changed the world. In this compelling text, readers learn about Googles business model, the range of products and
servicesmost of which the company gives away for freeand its mission: to organize the worlds information and make it universally accessible and useful. This perceptive book
includes sidebars on the companys innovations, a biographical fact sheet on Brin, Page, and Schmidt, as well as a fact sheet that proﬁles the companys key accomplishments. A
timeline oﬀers readers a concise overview of signiﬁcant events in the history of Google.

UTOPIA IS CREEPY: AND OTHER PROVOCATIONS
W. W. Norton & Company A freewheeling, sharp-shooting indictment of a tech-besotted culture. With razor wit, Nicholas Carr cuts through Silicon Valley’s unsettlingly cheery vision of
the technological future to ask a hard question: Have we been seduced by a lie? Gathering a decade’s worth of posts from his blog, Rough Type, as well as his seminal essays, Utopia
Is Creepy is “Carr’s best hits for those who missed the last decade of his stream of thoughtful commentary about our love aﬀair with technology and its eﬀect on our relationships”
(Richard Cytowic, New York Journal of Books). Carr draws on artists ranging from Walt Whitman to the Clash, while weaving in the latest ﬁndings from science and sociology. Carr’s
favorite targets are those zealots who believe so fervently in computers and data that they abandon common sense. Cheap digital tools do not make us all the next Fellini or Dylan.
Social networks, diverting as they may be, are not vehicles for self-enlightenment. And “likes” and retweets are not going to elevate political discourse. Utopia Is Creepy compels us
to question the technological momentum that has trapped us in its ﬂow. “Resistance is never futile,” argues Carr, and this book delivers the proof.

MESSAGE NOT RECEIVED
WHY BUSINESS COMMUNICATION IS BROKEN AND HOW TO FIX IT
John Wiley & Sons Get your message across the right way with clear communication Message Not Received provides the tools and techniques that make an eﬀective writer and public
speaker. Particularly on topics related to data and technology, eﬀective communication can present a challenge in business settings. This book shows readers how those challenges
can be overcome, and how to keep the message from getting lost in the face of mismatched levels of knowledge, various delivery media, and the library of jargon that too often
serves as a substitute for real, meaningful language. Coverage includes idea crystallization, the rapidly changing business environment, Kurzweil's law of accelerating change, and
our increasing inability to understand what we are saying to each other. Rich with visuals including diagrams, slides, graphs, charts, and infographics, this guide provides accessible
information and actionable guidance toward more eﬀectively conveying the message. Today, few professionals can ignore the tsunami of technology that permeates their lives,
advancing far more rapidly that most of us can handle. As a result, too many people think that successful speaking means using buzzwords, jargon, and invented words that sound
professional, but don't actually communicate meaning. This book provides a path through the noise, helping readers get their message across succinctly, eﬃciently, and eﬀectively.
Adapt your approach for more eﬀective communication Learn the critical skill of crystallizing ideas Tailor your style to the method of delivery Ensure that your message is heard,
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understood, and internalized It doesn't matter whether you're pitching to a venture capitalist, explaining daily challenges to a non-tech manager, or speaking to hundreds of people
– jargon-ﬁlled word salad uses a lot of words to say very little. Better communication requires a diﬀerent approach, and Message Not Received gives you a roadmap to more
eﬀective speaking and writing for any audience or medium.

ORGANIZATIONS, INDIVIDUALISM AND ECONOMIC THEORY
Routledge Most economic theory is based on the assumption that economies grow in a linear fashion. Recessions, depressions and (ﬁnancial) crises are explained by policy mistakes.
However, economic development has historically been uneven, and this state of aﬀairs continues today. This book argues that twentieth century economic theory has marginalized
individualism and organizational variety, and puts forward the case for a pluralist approach. This book represents a unique synthesis of business theory and economic theory, which
pinpoints the problems with many current mainstream theories and sets out new agendas for research. Here, Maria Brouwer argues that market competition is not about adapting
to changes from outside, but is driven by human motivation and goal directed behavior. This gives managerial skills, which do not traditionally have a signiﬁcant place in
mainstream economic theory, a key role. It also highlights the need for organizations that have a motivational culture and appreciate human capital. This diﬀers from the traditional
view of the ﬁrm as a production function dictated by technology. Brower argues that organizations should be depicted as voluntary associations of people that pursue goals of their
own, while ﬁrms compete on markets, where relative performance determines their fate. This argument builds on older theories of innovation and market competition that live on in
business school curricula, and paints a picture of an economy directed by individuals and ﬁrms. This signals a bold departure from standard economic thinking.

YOUTUBE AND VIDEO MARKETING
AN HOUR A DAY
John Wiley & Sons Fully updated with new information, including the latest changesto YouTube! If you're a marketer, consultant, or small business owner, thisis the guide you need to
understand video marketing tactics,develop a strategy, implement the campaign, and measure results.You'll ﬁnd extensive coverage of keyword strategies, tips onoptimizing your
video, distribution and promotion tactics, YouTubeadvertising opportunities, and crucial metrics and analysis. Avoiderrors, create a dynamite campaign, and break it all down
inachievable tasks with this practical, hour-a-day, do-it-yourselfguide. Shows you how to successfully develop, implement, and measure asuccessful video marketing strategy
Written in the popular An Hour a Day format, which breaksintimidating topics down to easily approachable tasks Thoroughly updated with the latest YouTube functionality,helpful
new case studies, the latest marketing insights, andmore Covers optimization strategies, distribution techniques,community promotion tactics, and more Explores the crucial
keyword development phase and bestpractices for creating and maintaining a presence on YouTube viabrand channel development and customization Shows you how to optimize
video for YouTube and search enginevisibility Give your organization a visible, vital, video presence onlinewith YouTube and Video Marketing: An Hour a Day, SecondEdition.

THE BEST BUSINESS WRITING 2012
Columbia University Press Collects several inestigative reports on the business world, including the investigation into News of the World, an account of the consequences of the
deregulation of medicine, and the legacy of Alan Greenspan.

INTERNET FOR THE PEOPLE
THE FIGHT FOR OUR DIGITAL FUTURE
Verso Books In Internet for the People, leading tech writer Ben Tarnoﬀ oﬀers an answer. The internet is broken, he argues, because it is owned by private ﬁrms and run for proﬁt.
Google annihilates your privacy and Facebook ampliﬁes right-wing propaganda because it is proﬁtable to do so. But the internet wasn't always like this—it had to be remade for the
purposes of proﬁt maximization, through a years-long process of privatization that turned a small research network into a powerhouse of global capitalism. Tarnoﬀ tells the story of
the privatization that made the modern internet, and which set in motion the crises that consume it today. The solution to those crises is straightforward: deprivatize the internet.
Deprivatization aims at creating an internet where people, and not proﬁt, rule. It calls for shrinking the space of the market and diminishing the power of the proﬁt motive. It calls
for abolishing the walled gardens of Google, Facebook, and the other giants that dominate our digital lives and developing publicly and cooperatively owned alternatives that
encode real democratic control. To build a better internet, we need to change how it is owned and organized. Not with an eye towards making markets work better, but towards
making them less dominant. Not in order to create a more competitive or more rule-bound version of privatization, but to overturn it. Otherwise, a small number of executives and
investors will continue to make choices on everyone’s behalf, and these choices will remain tightly bound by the demands of the market. It's time to demand an internet by, and for,
the people now.

THE PEOPLE'S PLATFORM
TAKING BACK POWER AND CULTURE IN THE DIGITAL AGE
Metropolitan Books From a cutting-edge cultural commentator, a bold and brilliant challenge to cherished notions of the Internet as the great leveler of our age The Internet has been
hailed as an unprecedented democratizing force, a place where everyone can be heard and all can participate equally. But how true is this claim? In a seminal dismantling of technoutopian visions, The People's Platform argues that for all that we "tweet" and "like" and "share," the Internet in fact reﬂects and ampliﬁes real-world inequities at least as much as it
ameliorates them. Online, just as oﬀ-line, attention and inﬂuence largely accrue to those who already have plenty of both. What we have seen so far, Astra Taylor says, has been not
a revolution but a rearrangement. Although Silicon Valley tycoons have eclipsed Hollywood moguls, a handful of giants like Amazon, Apple, Google, and Facebook remain the
gatekeepers. And the worst habits of the old media model—the pressure to seek easy celebrity, to be quick and sensational above all—have proliferated on the web, where
"aggregating" the work of others is the surest way to attract eyeballs and ad revenue. When culture is "free," creative work has diminishing value and advertising fuels the system.
The new order looks suspiciously like the old one. We can do better, Taylor insists. The online world does oﬀer a unique opportunity, but a democratic culture that supports diverse
voices and work of lasting value will not spring up from technology alone. If we want the Internet to truly be a people's platform, we will have to make it so.

THE BLIND GIANT
HOW TO SURVIVE IN THE DIGITAL AGE
John Murray The digital age. An age of isolation, warped communication, disintegrating community. Where unﬁltered and unregulated information pours relentlessly into our lives,
destroying what it means to be human. Or an age of marvels. Where there is a world of wonder at our ﬁngertips. Where we can communicate across the globe, learn in the blink of
an eye, pull down the barriers that divide us and move forward together. Whatever your reaction to technological culture, the speed with which our world is changing is both
mesmerising and challenging. In The Blind Giant, novelist and tech blogger Nick Harkaway draws together fascinating and disparate ideas to challenge the notion that digital culture
is the source of all our modern ills, while at the same time showing where the dangers are real and suggesting how they can be combated. Ultimately, the choice is ours: engage
with the machines that we have created, or risk creating a world which is designed for corporations and computers rather than people. This is an essential handbook for everyone
trying to be human in a digital age.

THE BUSINESS CASE FOR LOVE
HOW COMPANIES GET BRAGGED ABOUT TODAY
Springer Nature Love it? Hate it? Or, just don’t care? How we feel about something dramatically aﬀects how we interact with it. When we feel, we care. When we care, things happen.
Companies that are thriving, not just surviving, are much more than a set of ruthlessly eﬃcient and mechanistic processes – they are a social system operated by people for people.
The quality of relationships, both inside and outside the organization is a far more important driver of sustainable success or failure than the quality of its control systems. The head
is important, but it is the heart that matters most. If you want your customers to be brand ambassadors and your employees to brag about you to their friends, you need them to
not just think you’re great – you need them to feel you’re great. You need them to love you – and for that, you need them to feel that you love them. For over a decade Marc Cox has
been helping companies whose toxic cultures, miserable employees, and angry customers have all but destroyed them to rebuild their company spirit, discover the business case for
love and build an organization that is wonderful to work for, brilliant to do business with and has the mindset of creating memorable employee and customer experiences.
Underpinned by fresh insights and perspectives, robustly tested and reﬁned by the real world experience of working with a wide range of companies and over 2,000 senior
executives drawn from all parts of the world, and ﬁlled with fascinating and illustrative “love stories” the book will help you to make the business case for love. It will help you to
ﬁnd a more rewarding and invigorating way of working – both emotionally and ﬁnancially. In short, it shows what happens when the love is put back into business.

PLIGHT OF THE PATENTEE: THE CASE FOR RESTORING INVENTORS’ RIGHTS
Lulu Press, Inc The fate of inventors and patentees today is far worse than it was for Robert Kearns—the inventor of the intermittent windshield wiper whose story was portrayed in
the movie, A Flash of Genius. Mr. Kearns battled automotive infringers for years on end. His wife divorced him. He became estranged from his children. He was placed in a mental
hospital. Eventually he prevailed. But Mr. Kearns “only” had to battle infringers. Today, an inventor’s battles to uphold and enforce his patent would include resistance from
infringers. The Patent Trial and Appeal Board. District courts. The Federal Circuit. The Supreme Court. State attorneys general. Congress. The executive branch. Even if a resilient
patentee recovers damages, the media will cast this “patent troll” as a scourge on society. In Plight of the Patentee, you will read stories about inventors waiting more than a
decade for their patent applications to grant. You will meet dozens of inventors who have suﬀered from ﬂagrant infringement.
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MEGACORPORATION
THE INFINITE TIMES OF ALPHABET
Cambridge University Press Through its many subsidiaries, the megacorporation Alphabet, Google's parent company, is fundamentally transforming our experience of the past, present
and future. This novel philosophical perspective on corporate social inﬂuence will appeal to readers interested in big tech, business and society, political economy and organization
studies.

THE DATA INDUSTRY
THE BUSINESS AND ECONOMICS OF INFORMATION AND BIG DATA
John Wiley & Sons Provides an introduction of the data industry to the ﬁeld of economics This book bridges the gap between economics and data science to help data scientists
understand the economics of big data, and enable economists to analyze the data industry. It begins by explaining data resources and introduces the data asset. This book deﬁnes a
data industry chain, enumerates data enterprises’ business models versus operating models, and proposes a mode of industrial development for the data industry. The author
describes ﬁve types of enterprise agglomerations, and multiple industrial cluster eﬀects. A discussion on the establishment and development of data industry related laws and
regulations is provided. In addition, this book discusses several scenarios on how to convert data driving forces into productivity that can then serve society. This book is designed
to serve as a reference and training guide for ata scientists, data-oriented managers and executives, entrepreneurs, scholars, and government employees. Deﬁnes and develops the
concept of a “Data Industry,” and explains the economics of data to data scientists and statisticians Includes numerous case studies and examples from a variety of industries and
disciplines Serves as a useful guide for practitioners and entrepreneurs in the business of data technology The Data Industry: The Business and Economics of Information and Big
Data is a resource for practitioners in the data science industry, government, and students in economics, business, and statistics. CHUNLEI TANG, Ph.D., is a research fellow at
Harvard University. She is the co-founder of Fudan’s Institute for Data Industry and proposed the concept of the “data industry”. She received a Ph.D. in Computer and Software
Theory in 2012 and a Master of Software Engineering in 2006 from Fudan University, Shanghai, China.

THE ATTENTION MERCHANTS
THE EPIC SCRAMBLE TO GET INSIDE OUR HEADS
Vintage "Originally published in hardcover in the United States by Alfred A. Knopf, a division of Penguin Random House LLC, New York, in 2016."-- Title page verso.

LIFE AFTER GOOGLE
THE FALL OF BIG DATA AND THE RISE OF THE BLOCKCHAIN ECONOMY
Simon and Schuster A FINANCIAL TIMES BOOK OF THE MONTH FROM THE WALL STREET JOURNAL: "Nothing Mr. Gilder says or writes is ever delivered at anything less than the fullest
philosophical decibel... Mr. Gilder sounds less like a tech guru than a poet, and his words tumble out in a romantic cascade." “Google’s algorithms assume the world’s future is
nothing more than the next moment in a random process. George Gilder shows how deep this assumption goes, what motivates people to make it, and why it’s wrong: the future
depends on human action.” — Peter Thiel, founder of PayPal and Palantir Technologies and author of Zero to One: Notes on Startups, or How to Build the Future The Age of Google,
built on big data and machine intelligence, has been an awesome era. But it’s coming to an end. In Life after Google, George Gilder—the peerless visionary of technology and
culture—explains why Silicon Valley is suﬀering a nervous breakdown and what to expect as the post-Google age dawns. Google’s astonishing ability to “search and sort” attracts
the entire world to its search engine and countless other goodies—videos, maps, email, calendars….And everything it oﬀers is free, or so it seems. Instead of paying directly, users
submit to advertising. The system of “aggregate and advertise” works—for a while—if you control an empire of data centers, but a market without prices strangles entrepreneurship
and turns the Internet into a wasteland of ads. The crisis is not just economic. Even as advances in artiﬁcial intelligence induce delusions of omnipotence and transcendence, Silicon
Valley has pretty much given up on security. The Internet ﬁrewalls supposedly protecting all those passwords and personal information have proved hopelessly permeable. The
crisis cannot be solved within the current computer and network architecture. The future lies with the “cryptocosm”—the new architecture of the blockchain and its derivatives.
Enabling cryptocurrencies such as bitcoin and ether, NEO and Hashgraph, it will provide the Internet a secure global payments system, ending the aggregate-and-advertise Age of
Google. Silicon Valley, long dominated by a few giants, faces a “great unbundling,” which will disperse computer power and commerce and transform the economy and the Internet.
Life after Google is almost here. For fans of "Wealth and Poverty," "Knowledge and Power," and "The Scandal of Money."

MARKETING IN THE AGE OF GOOGLE, REVISED AND UPDATED
YOUR ONLINE STRATEGY IS YOUR BUSINESS STRATEGY
John Wiley & Sons Search has changed everything. Has your business harnessed itsfull potential? A business's search strategy can have a dramatic impact on howconsumers interact
with that business. But even more importantly,search engine activity provides amazingly useful data aboutcustomer behavior, needs, and motivations. In this non-technicalbook for
executives, business owners, and marketers, search enginestrategy guru Vanessa Fox—who created Google's portal forsite owners, Google Webmaster Central—explains what
everymarketer or business owner needs to understand about searchrankings, search data, comprehensive search strategies, andintegrating your strategy into the businesses
processes. Updated statistics, tools, and recommendations Details about the latest changes from Google, Bing, and theoverall search landscape Explanation and recommendations
related to Google's substantialnew search algorithm, know as "Panda" Discussion of the changing landscape of the integration ofsearch and social media, including the addition of
Google+ to themix Traditional marketing isn't enough anymore. Businesses need toevolve as customer behavior evolves. Marketing in the Age ofGoogle shows you how.

THIS MONTH
I LOVE MONDAYS
AND OTHER CONFESSIONS FROM DEVOTED WORKING MOMS
Seal Press A growing number of women today are fortunate enough to enjoy both parenting and having a meaningful career. These moms look forward to going back to work on
Mondays (even if they don’t admit it aloud), and many consider their job to be a major part of their identity, not just the “daily grind.” But because moms who love their jobs and
their families feel lucky to have both, they often feel they have no right to complain about the anxieties and stresses of balancing the two—which inevitably leads to even more
anxiety and stress. In I Love Mondays, Michelle Cove shares the most common confessions she hears from working moms. From “I’m tired of apologizing when I try so hard to please
everyone” to “I stress about falling behind at work when my kid needs extra attention,” Cove explores the diﬃculties faced by working moms—and provides real-life anecdotes,
helpful new perspectives, and mom-tested strategies for dealing each one. Full of hilarious—and humbling—stories from women who are trying to have it all, I Love Mondays will
help working moms everywhere alleviate their anxiety, hone their work-home juggling skills, and boost their conﬁdence in their roles as professionals and as parents.

THE DODD FAMILY ABROAD. THE CONFESSIONS OF CON CREGAN
HEARST'S
CONFESSIONS OF A CLOSET CATHOLIC
To be more like her best friend, eleven-year-old Justine decides to give up Judaism to become Catholic, but after her beloved, religious grandmother dies, she realizes that she needs
to seek her own way of being Jewish.

CONFESSIONS OF A CLOSET CATHOLIC
Puﬃn To be more like her best friend, eleven-year-old Justine decides to give up Judaism to become Catholic, but after her beloved, religious grandmother dies, she realizes that she
needs to seek her own way of being Jewish.

PUNCH
THE WINDSOR MAGAZINE
AN ILLUSTRATED MONTHLY FOR MEN AND WOMEN
CODEWORD JANUS
Severn House Pub Limited After Max Steiner witnesses the assassination of German liberal politician Sigmund Walther, he investigates Walther's dying word, "Janus," which Max
realizes he heard before, from a man who was shot by a ﬁring squad while in Adolf Hitler's bunker.
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THE GRAVE OF TRUTH
Arrow

THE WORKS OF CHARLES LEVER: THE DODD FAMILY ABROAD. THE CONFESSIONS OF CON CREGAN
THE R&B INDIES
QUINLAN'S ILLUSTRATED DIRECTORY OF FILM CHARACTER ACTORS
B. T. Batsford Limited A companion volume to Quinlan's illus. directory of ﬁlm stars. B/W photos.

SCAMPING TRICKS AND ODD KNOWLEDGE OCCASIONALLY PRACTISED UPON PUBLIC WORKS
CHRONICLED FROM THE CONFESSIONS OF SOME OLD PRACTITIONERS
FORTNIGHT
STATE GOVERNMENT, POLITICS IN WYOMING
THE NEW QUESTION BOX
ANSWERS FOR TODAY'S CATHOLIC
A collection of writings from the author's syndicated column the Question box.

MOTHER JONES
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